


WHO ARE WE? 
 Mindset Network is an award winning non-profit organisation 

that promotes community development through education. 
 

 Aligned with government policy and MDGs in our quest for 
social upliftment. 
 Supports the Department of Basic Education and the Department 

of Health with digital educational resources for different platforms 
including broadcast. 

 
 Focus on content development and distribution for the following 

sectors: 
 Formal education (currently delivered via TopTV, DSTV and 

Sentech Vivid bouquet into homes and schools) 
 

 Health education (delivered via Sentech Vivid into clinics, hospitals 
and community health centres) 
 

 Livelihoods education (yet to formally launch) 

 
 



NEED FOR EDUCATIONAL 
SERVICES 

 Education 

 Quality education has been identified as  a key priority 
of Government 

 Catalyst in fighting poverty, unemployment and other 
social imbalances 

 Vital role in improving productivity and competitiveness 
of SA economy 

 State of education: 

 2011 Annual National Assessments results – learner 
performance in Literacy and Numeracy is below par and needs 
support 

. 

 



RECENT MATRIC RESULTS – A 
CLOSER LOOK 

YEAR NATIONAL 

PASS RATE 

(%) 

BACHELORS

PASS 

MATHS 

PASS RATE 

SCIENCE 

PASS RATE 

2009 60.6 19.9 46.0 36.8  

2010 67.8 23.5 47.4 47.8 

2011 70.2 24.3 46.3 (30% > 

40% mark) 

53.4 (33.8% 

> 40% 

mark) 
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BROADCAST AS A COMMUNITY SUPPORT 
MECHANISM 

 An effective and efficient means of mass education and 
information . 
 

 High level of audience penetration (85.8% of total 
population has access to free to air channels,  20.85% have 
access to pay TV) 
 

 Wide geographical coverage 
 

 Relatively inexpensive to access 
 

 Content versatility (content can easily be adjusted to reflect 
changes in curriculum, new breakthroughs and discoveries, 
reviews of policy etc.) 
 
 
 
 



OUR SUBMISSION 
 Mobile Digital Terrestrial Television Multiplex (MDTT2) should 

be used to accommodate new entrants who will boost the uptake 
of DTT services, bring more content into the market and expand 
the consumers’ range of content to choose from. 
 

 MDTT2 to include new entrants to enable them get acquainted  
with  audiences and vice versa prior to the June 2015 DTT start 
date. 
 

 ICASA should reserve capacity for public benefit service 
providers. 
 

 ICASA should prioritise applicants with a focus on South African 
content as they not only showcase local talents but also provide 
jobs. 
 

 ICASA should enforce Must Carry Regulations with regard to 
public benefit channels that are provided on a not for profit basis. 



 

 Licence fees for PBOs should either be waived or kept 
to a minimum to enhance potential for survival. 

 

 A single consolidated licence for the operation of more 
than one channel. 

 

 Provision for commercial sale of airtime to ensure 
sustainability. 

 

 Regulations to prevent misuse of licence, unethical 
conduct and unprofessional operations. 

 



USING BROADCAST TO PROMOTE 
COMMUNITY DEVELOPMENT-  

 

CASE STUDY: MINDSET NETWORK 



MISSION 
 To provide support for learners and Educators in 

schools especially those that are underserved/under 
resourced. 

 

 To provide information to the general public which 
helps them in making responsible lifestyle choices that 
positively impact on their health. 

 

 To provide educational content on entrepreneurship 
and information that promotes economic activity 
amongst the populace. 



THE MODEL 
 Mindset piggybacks on the platforms of other entities with 

broadcast licences to service communities. 
 

 Mindset packages channels for delivery to broadcasters 
who then onward broadcast it. 

 
 Operated broadcast  education services (Mindset Learn) 

on DSTV since 2003. 
 

 Included a channel on Top TV  (Top Learn) in 2010. 
 

 Mindset content is also available on the Sentech Vivid 
bouquet. 
 

 Developed in excess of 1500 hours of content for 
distribution. 
 
 
 
 
 
 
 
 



 Support tuition in classrooms and  extramural 
learning outside regular schooling hours 

 Using both live and pre-recorded broadcasts 

 Installed televisions, decoders and satellite dishes to 
enable access to the content 

 Special programming for Winter schools, spring schools 
and matric revision 

 

 Supply content on health related issues to waiting 
rooms of clinics, health centres and hospitals 

 Installed televisions, decoders and satellite dishes to 
enable access to the content 

 Broadcast pre-recorded health education content 







CHALLENGES 
 Limited penetration due to use of pay TV channels. 

 

 Geographical limitation of community television. 

 

 Inability to reach homes with health information and 
education content due to reliance on Sentech Vivid 
bouquet. 

 

 Delay in launch of livelihoods channel due to inability 
to corral target audience. 



DTT AS A SOLUTION 
 Better audience penetration due to reach of Digital 

Terrestrial Television (85.8% of the total population) 

 

 Better programme scheduling for formal education 
resulting from better audience penetration. 

 

 Better reach for health content. Access in homes as 
opposed to hospitals, health centres and clinics only. 

 

 Convenient launch of livelihoods channel due to effective 
access to target audience. 

 



 

 

 

DEMAND FOR THE SERVICE 














