









































































































































































































































Iwatch this a lot

I want to watch but

Q1 : Do you own a TV set in your own household? If yes, do you also have a PAY TV? * g5 k: Please tell me which genre of TV channels do you
normally watch? Education Crosstabulation

- . I'do NOT like to
EDUCATION on exisiting hardly get this on X
channels exisiting channels watch this
) . Yes; and we also have Pay TV 24.4% 59.7% 15.9% 100.0%
?olu} 5@:%3;’:1;;’;?‘5': Yes; but we do NOT have Pay TV 22.6% 68.7% 8.6% 100.0%
do you also have a PAY TV? No; we do not have a TV set in our 9.1% 81.8% 9.1% 100.0%
household

Every day 25.6% 60.5% 13.9% 100.0%
Every other day 23.4% 60.8% 15.7% 100.0%
Q2 : On an average how often About twice a week 15.2% 79.0% 5.7% 100.0%
do you watch TV in a week? Once a week 18.5% 80.0% 1.5% 100.0%
Less often than once a week 22.2% 61.1% 16.7% 100.0%

| do NOT watch TV
Early morning 28.7% 56.5% 14.8% 100.0%
Q3 : Thinking about an Morning 24.9% 66.5% 8.6% 100.0%
average week, when do you Afternoon 12.3% 63.9% 23.8% 100.0%
normally watch TV on Evening 19.9% 66.1% 13.9% 100.0%
weekend or on a Holiday? | ate evening 34.1% 58.8% 7.1% 100.0%
Night 16.9% 80.3% 2.8% 100.0%
Early morning 27.3% 62.3% 10.4% 100.0%
Q4 : Now think of other Morning 23.3% 68.7% 8.0% 100.0%
working days of an average Afternoon 9.7% 72.2% 18.1% 100.0%
week. When do you normally Evening 23.7% 60.3% 16.0% 100.0%
watch TV on a working day? | ate evening 25.9% 50.0% 24.1% 100.0%
Night 18.9% 78.0% 3.1% 100.0%
Male 23.4% 64.8% 11.8% 100.0%

Gender

Female 22.5% 64.1% 13.3% 100.0%
Black 22.3% 66.2% 11.5% 100.0%
White 20.5% 65.2% 14.3% 100.0%
Social Group Indian 57.1% 40.0% 2.9% 100.0%
Colored 17.8% 58.9% 23.3% 100.0%
Others 66.7% 33.3% 100.0%
Illiterate (can't read or write) 5.3% 75.0% 19.7% 100.0%
Education Matric 26.1% 59.7% 14.2% 100.0%
Diploma 21.5% 70.3% 8.2% 100.0%
Degree 25.0% 63.2% 11.8% 100.0%
Eastern Cape 10.7% 87.6% 1.7% 100.0%
Free State 14.0% 82.5% 3.5% 100.0%
Gauteng 11.9% 59.3% 28.8% 100.0%
Kwazulu-Natal 30.0% 65.2% 4.7% 100.0%
Province Limpopo 31.6% 68.4% 100.0%
Mpumalanga 31.0% 52.9% 16.1% 100.0%
Northern Cape 10.3% 89.7% 100.0%
North West 44.6% 51.8% 3.6% 100.0%
Western Cape 21.8% 38.6% 39.6% 100.0%
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EDUCATION

Yes

Can't say

Q1 : Do you own a TV set in your own household? If yes, do you also have a PAY TV? * q7k: Do you think there should be a free-to-air TV channel to
broadcast this content? Crosstabulation

) . Yes; and we also have Pay TV 98.4% .9% 0.6% 100.0%
)?Olu'r gx{f%fﬁ;glfig‘ Yes; but we do NOT have Pay TV 92.4% 0.4% 7.2% 100.0%
do you also have a PAY TV? No; we do not have a TV set in our 100.0% 100.0%

household
Every day 97.1% 2.9% 100.0%
Every other day 93.1% 2.0% 4.9% 100.0%
Q2 : On an average how often About twice a week 98.8% 1.3% 100.0%
do you watch TV in a week? Once a week 98.0% 2.0% 100.0%
Less often than once a week 100.0% 100.0%
| do NOT watch TV 100.0% 100.0%
Early morning 93.8% 0.8% 5.4% 100.0%
Q3 : Thinking about an Morning 97.5% 2.5% 100.0%
average week, when do you Afternoon 92.0% 2.7% 5.3% 100.0%
normally watch TV on Evening 97.5% 2.5% 100.0%
weekend or on a Holiday? | ate evening 94.0% 2.0% 4.0% 100.0%
Night 100.0% 100.0%
Early morning 97.9% 2.1% 100.0%
Q4 : Now think of other Morning 98.0% 1.0% 1.0% 100.0%
working days of an average Afternoon 87.8% 2.0% 10.2% 100.0%
week. When do you normally Evening 95.4% 4.6% 100.0%
watch TV on a working day? |Late evening 92.3% 3.8% 3.8% 100.0%
Night 98.0% 2.0% 100.0%
Gender Male 95.3% 1.0% 3.7% 100.0%
Female 96.7% 0.3% 2.9% 100.0%
Black 96.1% 0.9% 3.0% 100.0%
White 95.8% 4.2% 100.0%
Social Group Indian 100.0% 100.0%
Colored 94.2% 5.8% 100.0%
Others 100.0% 100.0%
Illiterate (can't read or write) 100.0% 100.0%
. Matric 95.6% 0.4% 4.0% 100.0%
Education Diploma 94.3% 1.6% 4.1% 100.0%
Degree 97.7% 2.3% 100.0%
Eastern Cape 100.0% 100.0%
Free State 95.7% 4.3% 100.0%
Gauteng 94.2% 5.8% 100.0%
Kwazulu-Natal 100.0% 100.0%
Province Limpopo 98.4% 1.6% 100.0%
Mpumalanga 84.8% 6.5% 8.7% 100.0%
Northern Cape 100.0% 100.0%
North West 96.0% 4.0% 100.0%
Western Cape 100.0%
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Q1 : Do you own a TV set in your own household? If yes, do you also have a PAY TV? * q8k: What language would you prefer this Channel to be in for it to be of interest to you? Crosstabulation

EDUCATION Zulu Xhosa Afrikaans English Northern Sotho Tswana Sesotho Tsonga Swazi Venda Ndebele Total

. Yes; and we also have Pay TV 20.5% 1.7% 6.0% 59.9% 3.6% 2.3% 3.6% 1.0% 0.7% 0.7% 100.0%
QL:DoyouownaTVvsetin . e do NOT have Pay TV 2.7% 17.1% 3.6% 61.7% 8.1% 3.6% 0.5% 0.5% 1.4% 0.9% 100.0%

your own household? If yes, = 2 - - - . - - - . - - :
do you also have a PAY Ty NOi e do not have a TV setin our 14.3% 74.3% 5.7% 2.9% 2.9% 100.0%
Every day 27.1% 2.8% 7.8% 53.2% 2.3% 3.2% 2.8% 0.9% 100.0%
Every other day 2.7% 9.7% 3.2% 69.2% 6.5% 0.5% 1.6% 1.1% 2.2% 1.6% 1.6% 100.0%
Q2 : On an average how often About twice a week 3.8% 21.5% 59.5% 10.1% 5.1% 100.0%
do you watch TV in a week?  Once a week 10.4% 70.8% 8.3% 6.3% 2.1% 2.1% 100.0%
Less often than once a week 22.7% 77.3% 100.0%
| do NOT watch TV. 16.7% 33.3% 50.0% 100.0%
Early morning 3.5% 3.5% 2.7% 76.1% 1.8% 1.8% 4.4% 2.7% 1.8% 1.8% 100.0%
Q3 : Thinking about an Morning 5.1% 13.7% 5.1% 60.7% 8.5% 2.6% 1.7% 0.9% 1.7% 100.0%
average week, when do you  Afternoon 3.3% 15.0% 3.3% 63.3% 13.3% 1.7% 100.0%
normally watch TV on Evening 20.6% 5.6% 5.0% 58.8% 3.8% 2.5% 1.3% 0.6% 0.6% 1.3% 100.0%
weekend or on a Holiday? Late evening 28.9% 11.1% 2.2% 44.4% 2.2% 8.9% 2.2% 100.0%
Night 16.1% 5.4% 12.5% 57.1% 1.8% 1.8% 3.6% 1.8% 100.0%
Early morning 7.3% 3.3% 7.3% 67.5% 3.3% 2.4% 5.7% 1.6% 1.6% 100.0%
Q4 : Now think of other Morning 1.0% 13.3% 3.1% 66.3% 6.1% 1.0% 2.0% 3.1% 2.0% 2.0% 100.0%
working days of an average  Afternoon 4.7% 18.6% 7.0% 51.2% 14.0% 4.7% 100.0%
week. When do you normally  Evening 22.1% 6.2% 4.1% 60.7% 5.5% 1.4% 100.0%
watch TV on a working day? | ate evening 26.0% 8.0% 52.0% 2.0% 6.0% 4.0% 2.0% 100.0%
Night 9.6% 8.5% 6.4% 62.8% 3.2% 6.4% 1.1% 2.1% 100.0%
Gender Male 9.1% 12.7% 5.1% 58.9% 6.5% 1.8% 2.2% 0.4% 0.7% 1.8% 0.7% 100.0%
Female 15.0% 4.2% 4.5% 64.3% 4.5% 3.5% 1.7% 0.3% 1.0% 0.7% 100.0%
Black 6.2% 9.8% 1.8% 65.8% 7.1% 3.4% 2.3% 0.5% 1.4% 1.1% 0.7% 100.0%
White 37.3% 5.1% 30.5% 25.4% 1.7% 100.0%
Social Group Indian 46.2% 53.8% 100.0%
Colored 27.1% 2.1% 70.8% 100.0%
Others 100.0% 100.0%
Illiterate (can't read or write) 3.6% 28.6% 12.5% 46.4% 1.8% 3.6% 3.6% 100.0%
EeliGEtEn Matric 16.8% 8.6% 4.7% 52.7% 11.3% 2.0% 0.4% 0.8% 0.8% 2.0% 100.0%
Diploma 7.6% 3.5% 4.7% 73.3% 0.6% 5.8% 4.1% 0.6% 100.0%
Degree 12.0% 4.0% 78.7% 1.3% 4.0% 100.0%
Eastern Cape 20.6% 79.4% 100.0%
Free State 2.3% 72.1% 25.6% 100.0%
Gauteng 6.1% 11.1% 9.1% 73.7% 100.0%
Kwazulu-Natal 43.2% 3.8% 53.0% 100.0%
Province Limpopo 3.2% 35.5% 50.0% 3.2% 8.1% 100.0%
Mpumalanga 12.8% 5.1% 59.0% 15.4% 7.7% 100.0%
Northern Cape 18.5% 81.5% 100.0%
North West 8.3% 29.2% 62.5% 100.0%
Western Cape 36.7% 20.0% 43.3% 100.0%

12.1%
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Q1 : Do you own a TV set in your own household? If yes, do you also have a PAY TV? * q6k: Out of the above mentioned genres please tell me ONE CHANNEL that you watch most often. Crosstabulation

EDUCATI ON Discovery IDX  National Geographic Nat Geo Wild Animal Planet BBC Earth History Ignition S%qur?nt;er
01 - Do you own a TV set in Yes; and we also have Pay TV 1.9% 1.9% 7.5% 3.8% 35.8% 34.0% 5.7% 9.4% 100.0%
your own household? If yes, Yes; but we do NOT have Pay TV 3.1% 6.3% 3.1% 40.6% 18.8% 15.6% 12.5% 100.0%
do you also have a PAY TV? No; we do not have a TV set in our 100.0% 100.0%
household
Every day 4.8% 4.8% 4.8% 23.8% 38.1% 4.8% 19.0% 100.0%
Q2 : On an average how often Every other day 2.0% 4.0% 2.0% 42.0% 32.0% 12.0% 6.0% 100.0%
do you watch TV in a week? About twice a week 14.3% 14.3% 14.3% 28.6% 14.3% 14.3% 100.0%
Once a week 33.3% 33.3% 33.3% 100.0%
Less often than once a week 60.0% 20.0% 20.0% 100.0%
Early morning 3.7% 3.7% 3.7% 7.4% 29.6% 33.3% 11.1% 7.4% 100.0%
Q3 : Thinking about an Morning 15.4% 38.5% 23.1% 11.5% 11.5% 100.0%
average week, when do you  Afternoon 50.0% 50.0% 100.0%
normally watch TV on Evening 9.1% 18.2% 36.4% 36.4% 100.0%
weekend or on a Holiday? | ate evening 7.7% 61.5% 23.1% 7.7% 100.0%
Night 50.0% 16.7% 33.3% 100.0%
Early morning 4.3% 4.3% 4.3% 4.3% 39.1% 17.4% 17.4% 8.7% 100.0%
Q4 : Now think of other Morning 18.8% 31.3% 12.5% 18.8% 18.8% 100.0%
working days of an average  Afternoon 25.0% 50.0% 25.0% 100.0%
week. When do you normally  Evening 15.4% 46.2% 30.8% 7.7% 100.0%
watch TV on a working day? | ate evening 37.5% 43.8% 18.8% 100.0%
Night 7.7% 30.8% 53.8% 7.7% 100.0%
cenaen Male 6.7% 4.4% 6.7% 33.3% 33.3% 6.7% 8.9% 100.0%
Female 2.4% 7.1% 40.5% 23.8% 14.3% 11.9% 100.0%
Black 2.6% 6.4% 3.8% 39.7% 30.8% 10.3% 6.4% 100.0%
White 100.0% 100.0%
Social Group Indian 100.0% 100.0%
Colored 20.0% 80.0% 100.0%
Others
llliterate (can't read or write) 100.0% 100.0%
Education Matric 2.8% 2.8% 11.1% 2.8% 36.1% 27.8% 2.8% 13.9% 100.0%
Diploma 2.5% 2.5% 5.0% 30.0% 37.5% 12.5% 10.0% 100.0%
Degree 66.7% 33.3% 100.0%
Eastern Cape 11.1% 44.4% 44.4% 100.0%
Free State 33.3% 16.7% 50.0% 100.0%
Gauteng 10.0% 50.0% 40.0% 100.0%
Kwazulu-Natal 100.0% 100.0%
Province Limpopo 4.3% 4.3% 60.9% 26.1% 4.3% 100.0%
Mpumalanga 6.7% 20.0% 13.3% 26.7% 20.0% 6.7% 6.7% 100.0%
Northern Cape 100.0% 100.0%
North West 50.0% 31.3% 18.8% 100.0%
Western Cape 100.0% 100.0%
5.9% 38.8% 1 o
l we read the pulse of the nation
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Iwatch this a lot

I want to watch but

Q1 : Do you own a TV set in your own household? If yes, do you also have a PAY TV? * g5 I: Please tell me which genre of TV channels do you
normally watch? Rural/Agriculture Crosstabulation

- . I'do NOT like to
RURAL / AGRICULTURE on exisiting hardly get this on X
channels exisiting channels watch this
Q1 : Do you own a TV setin Yes; and we also have Pay TV 25.8% 54.6% 19.6% 100.0%
your own household? If yes, Yes; but we do NOT have Pay TV 18.6% 59.0% 22.4% 100.0%
do you also have a PAY TV? No; we do not have a TV set in our 11.4% 77.3% 11.4% 100.0%
household

Every day 21.7% 56.0% 22.3% 100.0%
Every other day 23.4% 54.9% 21.7% 100.0%
Q2 : On an average how often About twice a week 20.8% 60.4% 18.9% 100.0%
do you watch TV in a week? Once a week 21.9% 68.8% 9.4% 100.0%
Less often than once a week 22.2% 61.1% 16.7% 100.0%

| do NOT watch TV
Early morning 27.0% 50.0% 23.0% 100.0%
Q3 : Thinking about an Morning 20.1% 60.3% 19.6% 100.0%
average week, when do you Afternoon 16.7% 52.6% 30.7% 100.0%
normally watch TV on Evening 24.4% 56.8% 18.8% 100.0%
weekend or on a Holiday? | ate evening 22.4% 62.4% 15.3% 100.0%
Night 15.9% 72.5% 11.6% 100.0%
Early morning 29.1% 52.0% 18.8% 100.0%
Q4 : Now think of other Morning 21.5% 64.4% 14.1% 100.0%
working days of an average Afternoon 5.6% 67.6% 26.8% 100.0%
week. When do you normally Evening 23.4% 52.0% 24.6% 100.0%
watch TV on a working day? | ate evening 22.0% 48.6% 29.4% 100.0%
Night 18.9% 68.5% 12.6% 100.0%
Male 20.8% 57.5% 21.7% 100.0%

Gender

Female 23.7% 57.2% 19.1% 100.0%
Black 19.3% 62.1% 18.6% 100.0%
White 38.1% 41.6% 20.4% 100.0%
Social Group Indian 55.9% 35.3% 8.8% 100.0%
Colored 13.6% 47.7% 38.6% 100.0%
Others 66.7% 33.3% 100.0%
Illiterate (can't read or write) 17.3% 61.3% 21.3% 100.0%
Education Matric 20.0% 56.8% 23.2% 100.0%
Diploma 22.8% 55.6% 21.6% 100.0%
Degree 32.4% 60.3% 7.4% 100.0%
Eastern Cape 12.3% 86.1% 1.6% 100.0%
Free State 30.9% 58.2% 10.9% 100.0%
Gauteng 13.1% 52.0% 34.9% 100.0%
Kwazulu-Natal 33.0% 62.5% 4.5% 100.0%
Province Limpopo 20.8% 67.7% 11.5% 100.0%
Mpumalanga 26.1% 44.3% 29.5% 100.0%
Northern Cape 3.4% 86.2% 10.3% 100.0%
North West 41.1% 33.9% 25.0% 100.0%
Western Cape 13.1% 26.3% 60.6% 100.0%
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Q1 : Do you own a TV set in your own household? If yes, do you also have a PAY TV? * Q10 : Please tell me, approximately how often in a week do you read newspapers? Crosstabulation

About twice a Less often than Do not read
NEWSPAPER Every day Every other day Once a week
week once a week newspapers
Q1 : Do you own a TV setin Yes; and we also have Pay TV 34.1% 30.8% 9.9% 11.0% 2.4% 11.7% 100.0%
your own household? If yes, Yes; but we do NOT have Pay TV 33.1% 25.5% 13.3% 15.3% 4.7% 8.1% 100.0%
do you also have a PAY TV? :gu;";g% I V7 6 Y ST 19.5% 34.2% 11.4% 18.8% 6.7% 9.4% 100.0%
Every day 44.4% 21.8% 6.6% 12.9% 1.2% 13.1% 100.0%
Every other day 24.5% 45.6% 10.0% 8.6% 5.7% 5.7% 100.0%
Q2 : On an average how often About twice a week 22.0% 34.7% 19.5% 14.4% 1.7% 7.6% 100.0%
do you watch TV in a week?  Once a week 11.8% 22.1% 14.7% 33.8% 5.9% 11.8% 100.0%
Less often than once a week 24.5% 16.3% 8.2% 12.2% 12.2% 26.5% 100.0%
|1 do NOT watch TV 33.9% 20.7% 16.4% 15.0% 3.9% 10.0% 100.0%
Early morning 38.5% 38.1% 7.4% 8.2% 3.1% 4.7% 100.0%
Q3 : Thinking about an Morning 22.4% 39.3% 11.9% 13.4% 5.5% 7.5% 100.0%
average week, when do you  Afternoon 19.2% 35.4% 13.8% 9.2% 1.5% 20.8% 100.0%
normally watch TV on Evening 35.7% 23.0% 10.0% 19.0% 2.2% 10.0% 100.0%
weekend or on a Holiday? | ate evening 31.4% 27.9% 10.5% 12.8% 11.6% 5.8% 100.0%
Night 43.8% 18.8% 6.3% 12.5% 18.8% 100.0%
Early morning 34.0% 39.1% 8.7% 4.7% 2.4% 11.1% 100.0%
Q4 : Now think of other Morning 25.3% 36.1% 16.5% 12.7% 1.9% 7.6% 100.0%
working days of an average  Afternoon 25.0% 38.1% 16.7% 4.8% 1.2% 14.3% 100.0%
week. When do you normally  Evening 35.8% 21.2% 8.4% 21.2% 4.0% 9.5% 100.0%
watch TV on a working day? | ate evening 32.5% 32.5% 5.0% 15.8% 5.8% 8.3% 100.0%
Night 30.4% 28.3% 8.0% 15.2% 6.5% 11.6% 100.0%
Gender. Male 32.4% 32.7% 10.5% 11.5% 3.4% 9.6% 100.0%
Female 33.4% 25.4% 12.0% 14.9% 3.8% 10.5% 100.0%
Black 31.8% 31.8% 12.5% 12.8% 3.6% 7.5% 100.0%
White 40.7% 13.8% 6.5% 20.3% 1.6% 17.1% 100.0%
Social Group Indian 24.3% 59.5% 5.4% 2.7% 2.7% 5.4% 100.0%
Colored 35.8% 11.4% 8.1% 13.0% 6.5% 25.2% 100.0%
Others 50.0% 16.7% 33.3% 100.0%
Illiterate (can't read or write) 38.6% 28.1% 7.0% 14.0% 2.6% 9.6% 100.0%
Education Matric 34.8% 25.9% 11.5% 11.2% 3.2% 13.4% 100.0%
Diploma 27.8% 34.9% 13.2% 14.0% 2.9% 7.1% 100.0%
Degree 33.3% 28.9% 8.2% 19.5% 6.9% 3.1% 100.0%
Eastern Cape 15.7% 27.9% 17.4% 23.8% 8.1% 7.0% 100.0%
Free State 37.0% 38.4% 6.8% 6.8% 5.5% 5.5% 100.0%
Gauteng 39.7% 26.8% 12.0% 5.7% 2.5% 13.2% 100.0%
Kwazulu-Natal 51.3% 19.5% 1.1% 12.6% 15.3% 100.0%
Province Limpopo 10.7% 47.9% 21.4% 15.0% 2.1% 2.9% 100.0%
Mpumalanga 18.4% 46.6% 14.6% 9.7% 4.9% 5.8% 100.0%
Northern Cape 26.7% 46.7% 6.7% 16.7% 3.3% 100.0%
North West 17.2% 33.3% 10.8% 33.3% 5.4% 100.0%
Western Cape 45.6% 8.7% 12.1% 8.7% 6.7% 18.1% 100.0%

28.8%
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Q1 : Do you own a TV set in your own household? If yes, do you also have a PAY TV? * q11 a : Please tell me if you agree or disagree with the

following statements: South Africans needs better quality of entertainment on TV Crosstabulation

INFINITY MEDIA NETWORKS PTY LTD - APPLICATION FOR FTA

Agree Disagree Can't say

) . Yes; and we also have Pay TV 80.0% 5.2% 14.8% 100.0%

?olu} it igf&glglfile': Yes; but we do NOT have Pay TV 77.1% 7.2% 15.7% 100.0%

do you also have a PAY TV? No; we do not have a TV set in our 69.2% 6.2% 24.7% 100.0%
household

Every day 84.7% 5.4% 9.9% 100.0%

Every other day 76.7% 6.8% 16.4% 100.0%

Q2 : On an average how often About twice a week 72.9% 7.6% 19.5% 100.0%

do you watch TV in a week? Once a week 91.0% 1.5% 7.5% 100.0%

Less often than once a week 89.6% 6.3% 4.2% 100.0%

| do NOT watch TV 65.3% 6.2% 28.5% 100.0%

Early morning 79.6% 5.9% 14.5% 100.0%

Q3 : Thinking about an Morning 71.4% 10.6% 18.1% 100.0%

average week, when do you Afternoon 75.2% 5.8% 19.0% 100.0%

normally watch TV on Evening 89.5% 4.9% 5.6% 100.0%

weekend or on a Holiday? L ate evening 84.8% 1.3% 13.9% 100.0%

Night 90.1% 2.5% 7.4% 100.0%

Early morning 80.5% 7.6% 12.0% 100.0%

Q4 : Now think of other Morning 64.2% 12.1% 23.6% 100.0%

working days of an average Afternoon 73.2% 9.8% 17.1% 100.0%

week. When do you normally Evening 87.4% 1.5% 11.1% 100.0%

watch TV on a working day? | ate evening 84.1% 6.2% 9.7% 100.0%

Night 93.5% 1.4% 5.1% 100.0%

Gender Male 75.6% 7.6% 16.8% 100.0%

Female 80.7% 4.3% 15.0% 100.0%

Black 78.6% 5.5% 15.9% 100.0%

White 81.1% 4.9% 13.9% 100.0%

Social Group Indian 94.4% 2.8% 2.8% 100.0%

Colored 69.2% 10.8% 20.0% 100.0%

Others 57.1% 14.3% 28.6% 100.0%

llliterate (can't read or write) 53.9% 13.9% 32.2% 100.0%

Education Matric 75.0% 5.4% 19.6% 100.0%

Diploma 87.6% 3.2% 9.2% 100.0%

Degree 87.3% 8.3% 4.5% 100.0%

Eastern Cape 84.3% 2.9% 12.8% 100.0%

Free State 86.1% 13.9% 100.0%

Gauteng 56.1% 16.3% 27.6% 100.0%

Kwazulu-Natal 96.6% 1.1% 2.3% 100.0%

Province Limpopo 77.3% 3.5% 19.1% 100.0%

Mpumalanga 86.7% 2.0% 11.2% 100.0%

Northern Cape 90.0% 10.0% 100.0%

North West 89.1% 3.3% 7.6% 100.0%

Western Cape 67.6% 5.6% 26.8% 100.0%

MrCVOTER
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Q1 : Do you own a TV set in your own household? If yes, do you also have a PAY TV? * q11 b : Please tell me if you agree or disagree with the

following statements: South Africans needs better quality of News on TV Crosstabulation

Agree Disagree Can't say

) . Yes; and we also have Pay TV 77.7% 11.3% 11.0% 100.0%
?olu} it igf&glglfile': Yes; but we do NOT have Pay TV 741% 15.6% 10.3% 100.0%
do you also have a PAY TV? No; we do not have a TV set in our 72.3% 9.5% 18.2% 100.0%

household
Every day 81.6% 11.2% 7.2% 100.0%
Every other day 74.5% 15.4% 10.1% 100.0%
Q2 : On an average how often About twice a week 75.2% 19.7% 5.1% 100.0%
do you watch TV in a week? Once a week 75.8% 13.6% 10.6% 100.0%
Less often than once a week 87.5% 8.3% 4.2% 100.0%
| do NOT watch TV 66.8% 7.9% 25.3% 100.0%
Early morning 80.6% 12.5% 6.9% 100.0%
Q3 : Thinking about an Morning 74.6% 16.8% 8.6% 100.0%
average week, when do you Afternoon 64.2% 25.5% 10.2% 100.0%
normally watch TV on Evening 86.4% 6.8% 6.8% 100.0%
weekend or on a Holiday? L ate evening 76.7% 16.3% 7.0% 100.0%
Night 78.8% 11.3% 10.0% 100.0%
Early morning 81.1% 12.4% 6.4% 100.0%
Q4 : Now think of other Morning 67.7% 22.4% 9.9% 100.0%
working days of an average Afternoon 71.6% 21.0% 7.4% 100.0%
week. When do you normally Evening 80.6% 7.8% 11.6% 100.0%
watch TV on a working day? | ate evening 83.9% 13.6% 2.5% 100.0%
Night 81.2% 13.8% 5.1% 100.0%
Male 74.5% 14.6% 10.9% 100.0%

Gender

Female 77.9% 9.9% 12.1% 100.0%
Black 77.7% 12.2% 10.1% 100.0%
White 70.0% 12.5% 17.5% 100.0%
Social Group Indian 88.9% 8.3% 2.8% 100.0%
Colored 66.7% 14.2% 19.2% 100.0%
Others 66.7% 33.3% 100.0%
llliterate (can't read or write) 42.9% 22.3% 34.8% 100.0%
Education Matric 72.8% 13.8% 13.5% 100.0%
Diploma 89.3% 5.9% 4.8% 100.0%
Degree 83.2% 14.2% 2.6% 100.0%
Eastern Cape 89.5% 6.4% 4.1% 100.0%
Free State 77.8% 11.1% 11.1% 100.0%
Gauteng 52.9% 22.4% 24.7% 100.0%
Kwazulu-Natal 89.1% 7.5% 3.4% 100.0%
Province Limpopo 88.5% 8.6% 2.9% 100.0%
Mpumalanga 92.6% 5.3% 2.1% 100.0%
Northern Cape 90.0% 3.3% 6.7% 100.0%
North West 86.8% 11.0% 2.2% 100.0%
Western Cape 53.9% 17.0% 29.1% 100.0%

100.0%
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Q1 : Do you own a TV set in your own household? If yes, do you also have a PAY TV? * q11 c : Please tell me if you agree or disagree with the
following statements: The average South African can NOT afford Pay TV / DTH Crosstabulation
Agree Disagree Can't say
) . Yes; and we also have Pay TV 73.4% 14.1% 12.5% 100.0%
Solu} 5@: ﬁgf&glglfile': Yes; but we do NOT have Pay TV 66.3% 14.8% 18.9% 100.0%
do you also have a PAY TV? No; we do not have a TV set in our 62.4% 16.8% 20.8% 100.0%
household
Every day 78.4% 8.8% 12.8% 100.0%
Every other day 64.5% 20.4% 15.2% 100.0%
Q2 : On an average how often About twice a week 74.1% 15.5% 10.3% 100.0%
do you watch TV in a week? Once a week 68.2% 15.2% 16.7% 100.0%
Less often than once a week 60.4% 27.1% 12.5% 100.0%
| do NOT watch TV 62.8% 13.4% 23.8% 100.0%
Early morning 75.8% 13.5% 10.7% 100.0%
Q3 : Thinking about an Morning 70.2% 19.2% 10.6% 100.0%
average week, when do you Afternoon 69.3% 15.3% 15.3% 100.0%
normally watch TV on Evening 73.1% 10.4% 16.5% 100.0%
weekend or on a Holiday? L ate evening 72.9% 15.3% 11.8% 100.0%
Night 55.6% 23.5% 21.0% 100.0%
Early morning 74.5% 18.3% 7.2% 100.0%
Q4 : Now think of other Morning 73.3% 16.4% 10.3% 100.0%
working days of an average Afternoon 72.3% 16.9% 10.8% 100.0%
week. When do you normally Evening 71.5% 9.1% 19.4% 100.0%
watch TV on a working day? | ate evening 76.3% 5.3% 18.4% 100.0%
Night 58.0% 25.4% 16.7% 100.0%
Male 68.2% 18.1% 13.7% 100.0%
Gender

Female 71.5% 11.0% 17.5% 100.0%
Black 71.5% 15.2% 13.3% 100.0%
White 64.8% 4.1% 31.1% 100.0%
Social Group Indian 74.3% 20.0% 5.7% 100.0%
Colored 62.2% 16.8% 21.0% 100.0%
Others 50.0% 16.7% 33.3% 100.0%
Illiterate (can't read or write) 53.4% 23.3% 23.3% 100.0%
Education Matric 71.4% 11.2% 17.4% 100.0%
Diploma 72.2% 16.3% 11.4% 100.0%
Degree 70.5% 16.7% 12.8% 100.0%
Eastern Cape 80.8% 13.4% 5.8% 100.0%
Free State 64.4% 20.5% 15.1% 100.0%
Gauteng 56.4% 20.5% 23.1% 100.0%
Kwazulu-Natal 84.8% 6.0% 9.2% 100.0%
Province Limpopo 75.5% 18.7% 5.8% 100.0%
Mpumalanga 85.6% 11.3% 3.1% 100.0%

Northern Cape 90.0% 6.7% 3.3% 100.0% CVOT E R
North West 53.8% 20.9% 25.3% 100.0%

Western Cape 52.8% 9.9% 37.3% 100.0% we read the pulse of the nation

14.5%
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Q1 : Do you own a TV set in your own household? If yes, do you also have a PAY TV? * q11 d : Please tell me if you agree or disagree with the
following statements: The average South African needs MORE free to air channels Crosstabulation
Agree Disagree Can't say
Q1 : Do you own a TV setin Yes; and we also have Pay TV 70.0% 16.1% 13.8% 100.0%
your own household? If yes, Yes; but we do NOT have Pay TV 68.1% 13.4% 18.5% 100.0%
do you also have a PAY TV? No; we do not have a TV set in our 69.1% 10.1% 20.8% 100.0%
household
Every day 73.0% 11.1% 15.8% 100.0%
Every other day 63.4% 20.4% 16.3% 100.0%
Q2 : On an average how often About twice a week 80.5% 9.7% 9.7% 100.0%
do you watch TV in a week? Once a week 89.4% 3.0% 7.6% 100.0%
Less often than once a week 71.4% 22.4% 6.1% 100.0%
| do NOT watch TV 61.7% 14.4% 23.8% 100.0%
Early morning 72.4% 19.1% 8.5% 100.0%
Q3 : Thinking about an Morning 67.8% 18.6% 13.6% 100.0%
average week, when do you Afternoon 66.4% 14.6% 19.0% 100.0%
normally watch TV on Evening 75.3% 8.4% 16.3% 100.0%
weekend or on a Holiday? L ate evening 82.1% 3.6% 14.3% 100.0%
Night 57.7% 23.1% 19.2% 100.0%
Early morning 73.8% 16.9% 9.3% 100.0%
Q4 : Now think of other Morning 67.1% 20.7% 12.2% 100.0%
working days of an average Afternoon 66.3% 22.5% 11.3% 100.0%
week. When do you normally Evening 68.4% 9.0% 22.6% 100.0%
watch TV on a working day? | ate evening 79.3% 8.6% 12.1% 100.0%
Night 73.5% 12.5% 14.0% 100.0%
Male 66.7% 16.6% 16.6% 100.0%
Gender

Female 71.3% 13.3% 15.4% 100.0%
Black 71.5% 15.4% 13.2% 100.0%
White 65.0% 10.0% 25.0% 100.0%
Social Group Indian 77.8% 13.9% 8.3% 100.0%
Colored 50.9% 17.2% 31.9% 100.0%
Others 42.9% 14.3% 42.9% 100.0%
Illiterate (can't read or write) 46.8% 26.1% 27.0% 100.0%
Education Matric 68.9% 11.9% 19.2% 100.0%
Diploma 72.5% 16.8% 10.7% 100.0%
Degree 77.6% 16.0% 6.4% 100.0%
Eastern Cape 80.5% 11.8% 7.7% 100.0%
Free State 79.2% 13.9% 6.9% 100.0%
Gauteng 52.0% 21.2% 26.8% 100.0%
Kwazulu-Natal 82.3% 10.2% 7.5% 100.0%
Province Limpopo 81.7% 14.8% 3.5% 100.0%
Mpumalanga 56.1% 32.7% 11.2% 100.0%

Northern Cape 76.7% 3.3% 20.0% 100.0% CVOT E R
North West 82.2% 12.2% 5.6% 100.0%

Western Cape 48.2% 7.1% 44.7% 100.0% we read the pulse of the nation
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Q1 : Do you own a TV set in your own household? If yes, do you also have a PAY TV? * q11 e : Please tell me if you agree or disagree with the

following statements: The Democracy in South Africa would be better WITHOUT Media Crosstabulation

Agree Disagree Can't say

Q1 : Do you own a TV setin Yes; and we also have Pay TV 58.0% 23.8% 18.2% 100.0%
your own household? If yes, Yes; but we do NOT have Pay TV 65.1% 18.2% 16.6% 100.0%
do you also have a PAY TV? No; we do not have a TV set in our 64.9% 20.3% 14.9% 100.0%

household
Every day 55.8% 26.6% 17.6% 100.0%
Every other day 62.8% 21.2% 15.9% 100.0%
Q2 : On an average how often About twice a week 69.6% 12.2% 18.3% 100.0%
do you watch TV in a week? Once a week 69.7% 19.7% 10.6% 100.0%
Less often than once a week 66.7% 26.7% 6.7% 100.0%
| do NOT watch TV 60.5% 18.1% 21.4% 100.0%
Early morning 58.1% 29.8% 12.1% 100.0%
Q3 : Thinking about an Morning 70.2% 18.7% 11.1% 100.0%
average week, when do you Afternoon 61.8% 22.1% 16.2% 100.0%
normally watch TV on Evening 57.3% 18.7% 24.0% 100.0%
weekend or on a Holiday? L ate evening 65.5% 14.9% 19.5% 100.0%
Night 58.4% 32.5% 9.1% 100.0%
Early morning 60.7% 29.1% 10.1% 100.0%
Q4 : Now think of other Morning 71.3% 19.5% 9.1% 100.0%
working days of an average Afternoon 69.5% 22.0% 8.5% 100.0%
week. When do you normally Evening 53.2% 18.0% 28.8% 100.0%
watch TV on a working day? | ate evening 54.9% 23.0% 22.1% 100.0%
Night 67.2% 23.9% 9.0% 100.0%
Gender. Male 60.5% 24.5% 15.0% 100.0%
Female 61.2% 18.4% 20.4% 100.0%
Black 65.4% 20.2% 14.4% 100.0%
White 28.4% 31.9% 39.7% 100.0%
Social Group Indian 80.6% 11.1% 8.3% 100.0%
Colored 47.0% 25.2% 27.8% 100.0%
Others 50.0% 16.7% 33.3% 100.0%
Illiterate (can't read or write) 47.0% 26.1% 27.0% 100.0%
q Matric 61.4% 20.5% 18.1% 100.0%

Education e

Diploma 70.1% 15.9% 14.0% 100.0%
Degree 47.0% 35.1% 17.9% 100.0%
Eastern Cape 85.5% 9.2% 5.2% 100.0%
Free State 58.3% 20.8% 20.8% 100.0%
Gauteng 44.9% 27.7% 27.4% 100.0%
Kwazulu-Natal 56.7% 23.2% 20.2% 100.0%
Province Limpopo 87.8% 10.1% 2.2% 100.0%
Mpumalanga 72.2% 15.5% 12.4% 100.0%
Northern Cape 66.7% 13.3% 20.0% 100.0%
North West 85.9% 9.8% 4.3% 100.0%
Western Cape 22.5% 43.7% 33.8% 100.0%

21.4%
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Q1 : Do you own a TV set in your own household? If yes, do you also have a PAY TV? * q11 f: Please tell me if you agree or disagree with the following

statements: Media in South Africa is affordable only for the rich people Crosstabulation

Agree Disagree Can't say

Q1 : Do you own a TV setin Yes; and we also have Pay TV 64.9% 21.1% 14.0% 100.0%
your own household? If yes, Yes; but we do NOT have Pay TV 58.3% 22.6% 19.1% 100.0%
do you also have a PAY TV? No; we do not have a TV set in our 70.3% 12.2% 17.6% 100.0%

household
Every day 55.8% 31.4% 12.8% 100.0%
Every other day 67.0% 16.8% 16.2% 100.0%
Q2 : On an average how often About twice a week 73.3% 13.3% 13.3% 100.0%
do you watch TV in a week? Once a week 66.7% 18.2% 15.2% 100.0%
Less often than once a week 75.5% 16.3% 8.2% 100.0%
| do NOT watch TV 62.0% 14.9% 23.2% 100.0%
Early morning 59.5% 25.4% 15.1% 100.0%
Q3 : Thinking about an Morning 68.0% 20.3% 11.7% 100.0%
average week, when do you Afternoon 62.5% 15.4% 22.1% 100.0%
normally watch TV on Evening 64.5% 25.0% 10.5% 100.0%
weekend or on a Holiday? L ate evening 55.2% 26.4% 18.4% 100.0%
Night 70.1% 19.5% 10.4% 100.0%
Early morning 59.8% 29.9% 10.3% 100.0%
Q4 : Now think of other Morning 73.0% 15.3% 11.7% 100.0%
working days of an average Afternoon 66.7% 18.5% 14.8% 100.0%
week. When do you normally Evening 53.8% 26.5% 19.7% 100.0%
watch TV on a working day? | ate evening 62.1% 22.4% 15.5% 100.0%
Night 75.6% 13.3% 11.1% 100.0%
Male 60.4% 25.4% 14.2% 100.0%

Gender

Female 65.5% 15.6% 18.9% 100.0%
Black 65.8% 18.1% 16.0% 100.0%
White 52.2% 34.8% 13.0% 100.0%
Social Group Indian 77.1% 17.1% 5.7% 100.0%
Colored 45.2% 27.8% 27.0% 100.0%
Others 42.9% 14.3% 42.9% 100.0%
Illiterate (can't read or write) 49.1% 26.9% 24.1% 100.0%
Education Matric 61.7% 18.8% 19.5% 100.0%
Diploma 71.9% 14.9% 13.2% 100.0%
Degree 57.0% 35.8% 7.3% 100.0%
Eastern Cape 80.2% 8.7% 11.0% 100.0%
Free State 70.8% 15.3% 13.9% 100.0%
Gauteng 45.6% 27.0% 27.4% 100.0%
Kwazulu-Natal 65.4% 26.8% 7.7% 100.0%
Province Limpopo 82.9% 12.9% 4.3% 100.0%
Mpumalanga 74.7% 13.2% 12.1% 100.0%
Northern Cape 65.5% 13.8% 20.7% 100.0%
North West 91.3% 5.4% 3.3% 100.0%
Western Cape 24.3% 35.4% 40.3% 100.0%

20.4% 16.6% 100.0%
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Q1 : Do you own a TV set in your own household? If yes, do you also have a PAY TV? * q11 g : Please tell me if you agree or disagree with the
following statements: We do NOT need more South African issues and content on our TV Crosstabulation
Agree Disagree Can't say
Q1 : Do you own a TV setin Yes; and we also have Pay TV 62.0% 18.4% 19.6% 100.0%
your own household? If yes, Yes; but we do NOT have Pay TV 62.6% 15.5% 21.9% 100.0%
do you also have a PAY TV? No; we do not have a TV set in our 66.2% 8.3% 25.5% 100.0%
household
Every day 55.9% 24.4% 19.7% 100.0%
Every other day 68.6% 12.1% 19.2% 100.0%
Q2 : On an average how often About twice a week 63.5% 12.2% 24.3% 100.0%
do you watch TV in a week? Once a week 79.0% 11.3% 9.7% 100.0%
Less often than once a week 65.3% 10.2% 24.5% 100.0%
| do NOT watch TV 60.7% 12.9% 26.5% 100.0%
Early morning 59.3% 25.7% 14.9% 100.0%
Q3 : Thinking about an Morning 71.4% 13.8% 14.8% 100.0%
average week, when do you Afternoon 63.1% 12.3% 24.6% 100.0%
normally watch TV on Evening 63.6% 15.2% 21.2% 100.0%
weekend or on a Holiday? L ate evening 54.7% 10.5% 34.9% 100.0%
Night 65.4% 23.1% 11.5% 100.0%
Early morning 62.1% 26.7% 11.1% 100.0%
Q4 : Now think of other Morning 69.8% 13.6% 16.7% 100.0%
working days of an average Afternoon 71.8% 14.1% 14.1% 100.0%
week. When do you normally Evening 56.3% 16.3% 27.4% 100.0%
watch TV on a working day? | ate evening 61.4% 6.1% 32.5% 100.0%
Night 68.6% 18.2% 13.1% 100.0%
Gender. Male 60.9% 20.0% 19.1% 100.0%
Female 65.6% 12.2% 22.2% 100.0%
Black 66.7% 13.8% 19.5% 100.0%
White 47.9% 23.1% 29.1% 100.0%
Social Group Indian 80.6% 13.9% 5.6% 100.0%
Colored 44.3% 28.7% 27.0% 100.0%
Others 50.0% 16.7% 33.3% 100.0%
Illiterate (can't read or write) 45.5% 20.0% 34.5% 100.0%
q Matric 62.4% 12.4% 25.1% 100.0%
Education e
Diploma 73.2% 13.3% 13.6% 100.0%
Degree 56.7% 35.3% 8.0% 100.0%
Eastern Cape 81.9% 5.8% 12.3% 100.0%
Free State 74.6% 8.5% 16.9% 100.0%
Gauteng 47.0% 22.0% 31.1% 100.0%
Kwazulu-Natal 61.7% 22.6% 15.8% 100.0%
Province Limpopo 81.6% 11.3% 7.1% 100.0%
Mpumalanga 73.9% 13.0% 13.0% 100.0%
Northern Cape 73.3% 3.3% 23.3% 100.0% CVOTE R
North West 85.6% 5.6% 8.9% 100.0%
Western Cape 29.8% 23.4% 46.8% 100.0% we read the pulse of the nation
%

16.0%
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Q1 : Do you own a TV set in your own household? If yes, do you also have a PAY TV? * q11 h : Please tell me if you agree or disagree with the
following statements: The future of South African TV is in our own languages Crosstabulation
Agree Disagree Can't say
) . Yes; and we also have Pay TV 67.0% 16.7% 16.4% 100.0%
Solu} 5@: ﬁgf&glglfile': Yes; but we do NOT have Pay TV 61.5% 16.4% 22.1% 100.0%
do you also have a PAY TV? No; we do not have a TV set in our 66.2% 10.1% 23.6% 100.0%
household
Every day 63.9% 20.9% 15.1% 100.0%
Every other day 64.1% 14.1% 21.8% 100.0%
Q2 : On an average how often About twice a week 67.9% 15.1% 17.0% 100.0%
do you watch TV in a week? Once a week 79.7% 6.3% 14.1% 100.0%
Less often than once a week 69.6% 23.9% 6.5% 100.0%
| do NOT watch TV 61.8% 11.0% 27.2% 100.0%
Early morning 69.9% 17.4% 12.7% 100.0%
Q3 : Thinking about an Morning 64.8% 16.3% 18.9% 100.0%
average week, when do you Afternoon 65.9% 17.0% 17.0% 100.0%
normally watch TV on Evening 65.6% 14.6% 19.8% 100.0%
weekend or on a Holiday? L ate evening 66.3% 16.3% 17.4% 100.0%
Night 56.0% 26.7% 17.3% 100.0%
Early morning 71.0% 17.0% 12.0% 100.0%
Q4 : Now think of other Morning 64.6% 19.0% 16.5% 100.0%
working days of an average Afternoon 62.0% 24.1% 13.9% 100.0%
week. When do you normally Evening 61.4% 13.8% 24.8% 100.0%
watch TV on a working day? | ate evening 67.5% 14.0% 18.4% 100.0%
Night 67.2% 19.4% 13.4% 100.0%
Male 66.0% 14.9% 19.1% 100.0%
Gender
Female 65.3% 15.8% 18.9% 100.0%
Black 69.1% 14.2% 16.7% 100.0%
White 49.1% 17.5% 33.3% 100.0%
Social Group Indian 82.9% 14.3% 2.9% 100.0%
Colored 45.6% 26.3% 28.1% 100.0%
Others 42.9% 14.3% 42.9% 100.0%
Illiterate (can't read or write) 51.8% 25.5% 22.7% 100.0%
Education Matric 61.9% 15.3% 22.8% 100.0%
Diploma 77.8% 10.2% 11.9% 100.0%
Degree 61.5% 21.6% 16.9% 100.0%
Eastern Cape 78.4% 7.0% 14.6% 100.0%
Free State 82.9% 10.0% 7.1% 100.0%
Gauteng 52.4% 22.4% 25.2% 100.0%
Kwazulu-Natal 70.4% 20.9% 8.7% 100.0%
Province Limpopo 80.9% 10.6% 8.5% 100.0%
Mpumalanga 65.9% 13.2% 20.9% 100.0%
Northern Cape 63.3% 3.3% 33.3% 100.0% CVOT E R
North West 73.9% 9.8% 16.3% 100.0%
Western Cape 39.4% 16.2% 44.4% 100.0% we read the pulse of the nation

15.4%
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Q1 : Do you own a TV set in your own household? If yes, do you also have a PAY TV? * q11 i : Please tell me if you agree or disagree with the following
statements: My quality of Life will become better if there are more Free To Air TV channels Crosstabulation
Agree Disagree Can't say
) . Yes; and we also have Pay TV 67.7% 17.5% 14.8% 100.0%
Solu} 5@: ﬁgf&glglfile': Yes; but we do NOT have Pay TV 62.0% 12.9% 25.1% 100.0%
do you also have a PAY TV? No; we do not have a TV set in our 67.8% 10.7% 21.5% 100.0%
household
Every day 64.2% 18.5% 17.3% 100.0%
Every other day 63.4% 15.2% 21.3% 100.0%
Q2 : On an average how often About twice a week 75.2% 11.5% 13.3% 100.0%
do you watch TV in a week? Once a week 81.8% 10.6% 7.6% 100.0%
Less often than once a week 80.4% 15.2% 4.3% 100.0%
| do NOT watch TV 61.2% 12.5% 26.4% 100.0%
Early morning 67.6% 18.9% 13.5% 100.0%
Q3 : Thinking about an Morning 71.6% 16.8% 11.7% 100.0%
average week, when do you Afternoon 68.7% 9.7% 21.6% 100.0%
normally watch TV on Evening 64.7% 12.4% 22.9% 100.0%
weekend or on a Holiday? L ate evening 68.6% 17.4% 14.0% 100.0%
Night 60.8% 21.5% 17.7% 100.0%
Early morning 73.9% 15.4% 10.8% 100.0%
Q4 : Now think of other Morning 69.3% 16.0% 14.7% 100.0%
working days of an average Afternoon 68.7% 15.7% 15.7% 100.0%
week. When do you normally Evening 67.0% 9.4% 23.6% 100.0%
watch TV on a working day? | ate evening 56.5% 25.2% 18.3% 100.0%
Night 61.6% 20.3% 18.1% 100.0%
Male 65.7% 15.3% 19.0% 100.0%
Gender
Female 67.0% 14.5% 18.6% 100.0%
Black 69.9% 14.1% 16.0% 100.0%
White 48.7% 17.1% 34.2% 100.0%
Social Group Indian 83.3% 11.1% 5.6% 100.0%
Colored 47.0% 21.4% 31.6% 100.0%
Others 57.1% 14.3% 28.6% 100.0%
Illiterate (can't read or write) 50.5% 25.2% 24.3% 100.0%
Education Matric 63.8% 14.0% 22.2% 100.0%
Diploma 77.9% 9.7% 12.4% 100.0%
Degree 61.8% 23.7% 14.5% 100.0%
Eastern Cape 81.4% 7.6% 11.0% 100.0%
Free State 61.1% 20.8% 18.1% 100.0%
Gauteng 52.7% 22.6% 24.7% 100.0%
Kwazulu-Natal 75.3% 16.5% 8.2% 100.0%
Province Limpopo 80.9% 10.6% 8.5% 100.0%
Mpumalanga 76.0% 15.6% 8.3% 100.0%
Northern Cape 63.3% 13.3% 23.3% 100.0% CVOT E R
North West 79.3% 6.5% 14.1% 100.0%
Western Cape 32.6% 10.6% 56.7% 100.0% we read the pulse of the nation

14.8%
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Q1 : Do you own a TV set in your own household? If yes, do you also have a PAY TV? * q11 j : We need better news and debates to educate the new

generation Crosstabulation

Agree Disagree Can't say
Q1 : Do you own a TV setin Yes; and we also have Pay TV 73.0% 10.7% 16.3% 100.0%
your own household? If yes, Yes; but we do NOT have Pay TV 73.5% 9.5% 17.0% 100.0%
do you also have a PAY TV? E:L'I;’ggl‘z‘ not have a TV set in our 68.5% 9.4% 22.1% 100.0%
Every day 73.7% 11.8% 14.5% 100.0%
Every other day 75.1% 8.9% 15.9% 100.0%
Q2 : On an average how often About twice a week 80.7% 7.0% 12.3% 100.0%
do you watch TV in a week? Once a week 81.0% 11.1% 7.9% 100.0%
Less often than once a week 71.7% 10.9% 17.4% 100.0%
| do NOT watch TV 63.4% 9.5% 27.1% 100.0%
Early morning 79.6% 9.0% 11.3% 100.0%
Q3 : Thinking about an Morning 80.0% 9.7% 10.3% 100.0%
average week, when do you Afternoon 72.2% 11.3% 16.5% 100.0%
normally watch TV on Evening 71.6% 8.3% 20.1% 100.0%
weekend or on a Holiday? L ate evening 82.6% 9.3% 8.1% 100.0%
Night 64.6% 19.0% 16.5% 100.0%
Early morning 82.0% 9.0% 9.0% 100.0%
Q4 : Now think of other Morning 72.3% 13.2% 14.5% 100.0%
working days of an average Afternoon 75.9% 11.4% 12.7% 100.0%
week. When do you normally Evening 75.1% 6.8% 18.1% 100.0%
watch TV on a working day? | ate evening 69.6% 7.0% 23.5% 100.0%
Night 75.2% 16.1% 8.8% 100.0%
Gender Male 72.6% 10.0% 17.3% 100.0%
Female 73.3% 10.0% 16.7% 100.0%
Black 76.7% 8.5% 14.8% 100.0%
White 55.6% 14.5% 29.9% 100.0%
Social Group Indian 88.6% 8.6% 2.9% 100.0%
Colored 54.8% 18.3% 27.0% 100.0%
Others 57.1% 14.3% 28.6% 100.0%
llliterate (can't read or write) 51.4% 17.1% 31.5% 100.0%
Education M.atric 70.1% 12.0% 18.0% 100.0%
Diploma 88.6% 2.8% 8.6% 100.0%
Degree 62.8% 14.0% 23.3% 100.0%
Eastern Cape 83.1% 7.0% 9.9% 100.0%
Free State 86.1% 2.8% 11.1% 100.0%
Gauteng 54.8% 21.2% 24.0% 100.0%
Kwazulu-Natal 76.5% 11.1% 12.4% 100.0%
Province Limpopo 88.7% 6.4% 5.0% 100.0%
Mpumalanga 84.5% 5.2% 10.3% 100.0%
Northern Cape 80.0% 10.0% 10.0% 100.0%
North West 90.2% 2.2% 7.6% 100.0%
Western Cape 48.9% 5.0% 46.0% 100.0%
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Q1 : Do you own a TV set in your own household? If yes, do you also have a PAY TV? * q12 a : Please tell me if you agree or disagree with the
following statements: The YOUNG generation is watching media more on Internet Crosstabulation
Agree Disagree Can't say
) . Yes; and we also have Pay TV 73.5% 9.9% 16.6% 100.0%
Solu} it ﬁgf&glglfile': Yes; but we do NOT have Pay TV 69.7% 10.2% 20.1% 100.0%
do you also have a PAY TV? No; we do not have a TV set in our 74.8% 15.6% 9.5% 100.0%
household
Every day 81.6% 3.6% 14.7% 100.0%
Every other day 69.8% 14.7% 15.5% 100.0%
Q2 : On an average how often About twice a week 69.6% 15.7% 14.8% 100.0%
do you watch TV in a week? Once a week 75.7% 11.4% 12.9% 100.0%
Less often than once a week 61.7% 21.3% 17.0% 100.0%
| do NOT watch TV 64.3% 11.6% 24.2% 100.0%
Early morning 71.4% 9.1% 19.4% 100.0%
Q3 : Thinking about an Morning 69.5% 15.7% 14.7% 100.0%
average week, when do you Afternoon 60.3% 13.2% 26.5% 100.0%
normally watch TV on Evening 86.9% 7.7% 5.4% 100.0%
weekend or on a Holiday? L ate evening 72.9% 7.1% 20.0% 100.0%
Night 84.8% 8.9% 6.3% 100.0%
Early morning 69.8% 12.3% 17.9% 100.0%
Q4 : Now think of other Morning 64.4% 13.1% 22.5% 100.0%
working days of an average Afternoon 74.1% 11.1% 14.8% 100.0%
week. When do you normally Evening 87.9% 5.7% 6.4% 100.0%
watch TV on a working day? | ate evening 71.6% 10.3% 18.1% 100.0%
Night 73.2% 12.3% 14.5% 100.0%
Male 69.5% 11.8% 18.7% 100.0%
Gender

Female 76.2% 9.1% 14.8% 100.0%
Black 70.4% 11.0% 18.5% 100.0%
White 87.0% 6.5% 6.5% 100.0%
Social Group Indian 91.7% 2.8% 5.6% 100.0%
Colored 74.4% 12.0% 13.7% 100.0%
Others 66.7% 33.3% 100.0%
Illiterate (can't read or write) 58.0% 18.8% 23.2% 100.0%
Education Matric 72.1% 8.7% 19.2% 100.0%
Diploma 72.6% 11.6% 15.8% 100.0%
Degree 87.5% 8.8% 3.8% 100.0%
Eastern Cape 71.6% 14.2% 14.2% 100.0%
Free State 51.4% 6.9% 41.7% 100.0%
Gauteng 58.5% 16.4% 25.1% 100.0%
Kwazulu-Natal 95.0% 1.2% 3.9% 100.0%
Province Limpopo 69.5% 13.5% 17.0% 100.0%
Mpumalanga 76.7% 12.6% 10.7% 100.0%

Northern Cape 66.7% 3.3% 30.0% 100.0% CVOT E R
North West 78.3% 8.7% 13.0% 100.0%

Western Cape 74.8% 9.4% 15.8% 100.0% we read the pulse of the nation

72.9% 10.4%
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Q1 : Do you own a TV set in your own household? If yes, do you also have a PAY TV? * q12 b : Please tell me if you agree or disagree with the
following statements: The newspapers ARE printing what South Africans think Crosstabulation
Agree Disagree Can't say
) . Yes; and we also have Pay TV 54.4% 31.9% 13.7% 100.0%
Solu} it ﬁgf&glglfile': Yes; but we do NOT have Pay TV 56.9% 18.5% 24.6% 100.0%
do you also have a PAY TV? No; we do not have a TV set in our 66.4% 20.1% 13.4% 100.0%
household
Every day 59.9% 22.4% 17.7% 100.0%
Every other day 48.9% 37.6% 13.5% 100.0%
Q2 : On an average how often About twice a week 72.9% 12.7% 14.4% 100.0%
do you watch TV in a week? Once a week 57.1% 20.0% 22.9% 100.0%
Less often than once a week 55.3% 36.2% 8.5% 100.0%
| do NOT watch TV 54.7% 21.6% 23.7% 100.0%
Early morning 49.4% 38.2% 12.4% 100.0%
Q3 : Thinking about an Morning 64.3% 28.6% 7.0% 100.0%
average week, when do you Afternoon 51.5% 29.4% 19.1% 100.0%
normally watch TV on Evening 56.2% 19.5% 24.3% 100.0%
weekend or on a Holiday? L ate evening 55.8% 17.4% 26.7% 100.0%
Night 79.7% 16.5% 3.8% 100.0%
Early morning 55.4% 35.9% 8.8% 100.0%
Q4 : Now think of other Morning 67.7% 22.8% 9.5% 100.0%
working days of an average Afternoon 60.2% 28.9% 10.8% 100.0%
week. When do you normally Evening 53.5% 20.9% 25.6% 100.0%
watch TV on a working day? | ate evening 53.0% 24.8% 22.2% 100.0%
Night 59.6% 26.5% 14.0% 100.0%
Male 51.9% 29.0% 19.2% 100.0%
Gender

Female 62.4% 22.4% 15.2% 100.0%
Black 57.2% 27.1% 15.7% 100.0%
White 58.5% 16.3% 25.2% 100.0%
Social Group Indian 75.0% 19.4% 5.6% 100.0%
Colored 52.5% 23.7% 23.7% 100.0%
Others 42.9% 14.3% 42.9% 100.0%
Illiterate (can't read or write) 39.6% 35.1% 25.2% 100.0%
Education Matric 58.6% 21.7% 19.7% 100.0%
Diploma 60.9% 26.6% 12.4% 100.0%
Degree 55.7% 32.9% 11.4% 100.0%
Eastern Cape 71.5% 26.2% 2.3% 100.0%
Free State 30.6% 44.4% 25.0% 100.0%
Gauteng 48.2% 24.4% 27.3% 100.0%
Kwazulu-Natal 76.1% 17.9% 6.0% 100.0%
Province Limpopo 70.4% 25.4% 4.2% 100.0%
Mpumalanga 43.6% 50.5% 5.9% 100.0%

Northern Cape 74.2% 9.7% 16.1% 100.0% CVOT E R
North West 74.7% 22.0% 3.3% 100.0%

Western Cape 18.0% 20.9% 61.2% 100.0% we read the pulse of the nation

57.2%
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Q1 : Do you own a TV set in your own household? If yes, do you also have a PAY TV? * q12 c : Please tell me if you agree or disagree with the
following statements: The average South Africans DO NOT support free and fair media Crosstabulation
Agree Disagree Can't say
) . Yes; and we also have Pay TV 64.0% 24.0% 11.9% 100.0%
Solu} it ﬁgf&glglfile': Yes; but we do NOT have Pay TV 62.1% 18.1% 19.7% 100.0%
do you also have a PAY TV? No; we do not have a TV set in our 73.8% 12.1% 14.1% 100.0%
household
Every day 64.1% 22.0% 13.9% 100.0%
Every other day 63.4% 24.6% 12.0% 100.0%
Q2 : On an average how often About twice a week 77.8% 13.7% 8.5% 100.0%
do you watch TV in a week? Once a week 68.7% 20.9% 10.4% 100.0%
Less often than once a week 71.7% 21.7% 6.5% 100.0%
| do NOT watch TV 58.6% 16.5% 24.8% 100.0%
Early morning 62.7% 26.1% 11.2% 100.0%
Q3 : Thinking about an Morning 71.9% 21.1% 7.0% 100.0%
average week, when do you Afternoon 66.9% 11.8% 21.3% 100.0%
normally watch TV on Evening 65.3% 22.5% 12.2% 100.0%
weekend or on a Holiday? L ate evening 72.4% 8.0% 19.5% 100.0%
Night 55.0% 41.3% 3.8% 100.0%
Early morning 67.7% 26.6% 5.6% 100.0%
Q4 : Now think of other Morning 71.3% 19.4% 9.4% 100.0%
working days of an average Afternoon 65.1% 19.3% 15.7% 100.0%
week. When do you normally Evening 64.8% 17.6% 17.6% 100.0%
watch TV on a working day? | ate evening 67.8% 16.1% 16.1% 100.0%
Night 57.7% 32.1% 10.2% 100.0%
Male 58.9% 25.1% 16.0% 100.0%
Gender
Female 69.5% 15.9% 14.7% 100.0%
Black 66.7% 18.9% 14.4% 100.0%
White 57.7% 25.2% 17.1% 100.0%
Social Group Indian 74.3% 20.0% 5.7% 100.0%
Colored 47.9% 27.7% 24.4% 100.0%
Others 50.0% 16.7% 33.3% 100.0%
Illiterate (can't read or write) 41.8% 28.2% 30.0% 100.0%
Education Matric 62.3% 20.1% 17.7% 100.0%
Diploma 74.7% 15.3% 10.0% 100.0%
Degree 64.1% 28.2% 7.7% 100.0%
Eastern Cape 74.4% 21.5% 4.1% 100.0%
Free State 69.4% 20.8% 9.7% 100.0%
Gauteng 49.7% 24.8% 25.5% 100.0%
Kwazulu-Natal 71.8% 21.8% 6.4% 100.0%
Province Limpopo 83.0% 12.8% 4.3% 100.0%
Mpumalanga 77.8% 13.1% 9.1% 100.0%
Northern Cape 90.0% 10.0% 100.0% CVOT E R
North West 85.9% 8.7% 5.4% 100.0%
Western Cape 19.0% 27.7% 53.3% 100.0% we read the pulse of the nation

20.2%
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Q1 : Do you own a TV set in your own household? If yes, do you also have a PAY TV? * q12 d : Please tell me if you agree or disagree with the

following statements: The average South African needs MORE options in News Channels Crosstabulation

INFINITY MEDIA NETWORKS PTY LTD - APPLICATION FOR FTA

14.7%

Agree Disagree Can't say

Q1 : Do you own a TV setin Yes; and we also have Pay TV 71.5% 15.9% 12.6% 100.0%
your own household? If yes, Yes; but we do NOT have Pay TV 70.6% 13.7% 15.7% 100.0%
do you also have a PAY TV? No; we do not have a TV set in our 67.1% 14.1% 18.8% 100.0%

household
Every day 70.1% 14.2% 15.7% 100.0%
Every other day 73.3% 16.4% 10.3% 100.0%
Q2 : On an average how often About twice a week 68.7% 22.6% 8.7% 100.0%
do you watch TV in a week? Once a week 90.2% 6.6% 3.3% 100.0%
Less often than once a week 76.6% 6.4% 17.0% 100.0%
| do NOT watch TV 63.5% 14.4% 22.0% 100.0%
Early morning 66.7% 20.7% 12.7% 100.0%
Q3 : Thinking about an Morning 77.4% 16.9% 5.6% 100.0%
average week, when do you Afternoon 67.6% 14.7% 17.6% 100.0%
normally watch TV on Evening 74.7% 13.0% 12.3% 100.0%
weekend or on a Holiday? L ate evening 77.9% 4.7% 17.4% 100.0%
Night 78.2% 14.1% 7.7% 100.0%
Early morning 70.5% 19.8% 9.7% 100.0%
Q4 : Now think of other Morning 77.2% 13.3% 9.5% 100.0%
working days of an average Afternoon 67.9% 18.5% 13.6% 100.0%
week. When do you normally Evening 65.8% 13.8% 20.4% 100.0%
watch TV on a working day? | ate evening 83.3% 10.5% 6.1% 100.0%
Night 80.1% 13.2% 6.6% 100.0%
Male 67.0% 16.4% 16.6% 100.0%

Gender

Female 73.5% 13.3% 13.3% 100.0%
Black 71.9% 14.9% 13.2% 100.0%
White 66.1% 8.9% 25.0% 100.0%
Social Group Indian 80.6% 11.1% 8.3% 100.0%
Colored 57.8% 20.7% 21.6% 100.0%
Others 57.1% 14.3% 28.6% 100.0%
llliterate (can't read or write) 47.7% 24.3% 28.0% 100.0%
Education Matric 69.9% 13.7% 16.3% 100.0%
Diploma 80.4% 10.6% 9.0% 100.0%
Degree 62.2% 23.8% 14.0% 100.0%
Eastern Cape 87.2% 8.1% 4.7% 100.0%
Free State 90.1% 4.2% 5.6% 100.0%
Gauteng 52.1% 22.9% 25.0% 100.0%
Kwazulu-Natal 72.0% 17.9% 10.1% 100.0%
Province Limpopo 80.9% 12.8% 6.4% 100.0%
Mpumalanga 86.7% 13.3% 100.0%
Northern Cape 86.7% 6.7% 6.7% 100.0%
North West 85.9% 3.3% 10.9% 100.0%
Western Cape 39.0% 17.6% 43.4% 100.0%

CVOITER
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Q1 : Do you own a TV set in your own household? If yes, do you also have a PAY TV? * q12 e : Please tell me if you agree or disagree with the

following statements: The Democracy in South Africa has strengthened over last 20 years Crosstabulation
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Agree Disagree Can't say
Q1 : Do you own a TV setin Yes; and we also have Pay TV 49.9% 33.5% 16.5% 100.0%
) 3 9 0 0/ 0/

your own household? If yes, Yeé, but we do NOT have Pay TV 50.1% 30.5% 19.3% 100.0%

do you also have a PAY TV? No; we do not have a TV set in our 43.9% 31.8% 24.3% 100.0%
household

Every day 49.5% 38.2% 12.3% 100.0%

Every other day 49.4% 32.3% 18.3% 100.0%

Q2 : On an average how often About twice a week 56.9% 24.1% 19.0% 100.0%

do you watch TV in a week? Once a week 60.9% 20.3% 18.8% 100.0%

Less often than once a week 40.4% 44.7% 14.9% 100.0%

| do NOT watch TV 44.1% 27.2% 28.7% 100.0%

Early morning 58.3% 28.8% 12.9% 100.0%

Q3 : Thinking about an Morning 60.9% 24.5% 14.6% 100.0%

average week, when do you Afternoon 56.3% 26.7% 17.0% 100.0%

normally watch TV on Evening 40.4% 40.0% 19.6% 100.0%

weekend or on a Holiday? L ate evening 40.0% 42.4% 17.6% 100.0%

Night 36.3% 51.3% 12.5% 100.0%

Early morning 64.9% 26.4% 8.7% 100.0%

Q4 : Now think of other Morning 67.7% 18.1% 14.2% 100.0%

working days of an average Afternoon 60.3% 21.8% 17.9% 100.0%

week. When do you normally Evening 39.7% 43.8% 16.5% 100.0%

watch TV on a working day? | ate evening 32.2% 39.1% 28.7% 100.0%

Night 37.2% 45.3% 17.5% 100.0%

Gender. Male 49.6% 31.2% 19.2% 100.0%

Female 47.9% 33.2% 18.9% 100.0%

Black 52.5% 28.9% 18.6% 100.0%

White 28.9% 43.8% 27.3% 100.0%

Social Group Indian 77.1% 17.1% 5.7% 100.0%

Colored 28.2% 54.7% 17.1% 100.0%

Others 42.9% 28.6% 28.6% 100.0%

Illiterate (can't read or write) 38.2% 41.2% 20.6% 100.0%

EdUcation Matric 48.1% 32.5% 19.4% 100.0%

Diploma 48.8% 33.0% 18.2% 100.0%

Degree 57.7% 23.7% 18.6% 100.0%

Eastern Cape 62.2% 23.8% 14.0% 100.0%

Free State 55.6% 31.9% 12.5% 100.0%

Gauteng 47.8% 24.2% 28.0% 100.0%

Kwazulu-Natal 47.9% 38.2% 13.9% 100.0%

Province Limpopo 63.1% 24.8% 12.1% 100.0%

Mpumalanga 64.6% 29.2% 6.3% 100.0%

Northern Cape 75.9% 13.8% 10.3% 100.0%

North West 27.8% 27.8% 44.4% 100.0%

Western Cape 14.6% 65.0% 20.4% 100.0%
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Q1 : Do you own a TV set in your own household? If yes, do you also have a PAY TV? * q12 f : Please tell me if you agree or disagree with the following
statements: My Family's personal life has WORSENED in last 20 years Crosstabulation
Agree Disagree Can't say
Q1 : Do you own a TV setin Yes; and we also have Pay TV 54.0% 25.8% 20.2% 100.0%
your own household? If yes, Yes; but we do NOT have Pay TV 56.4% 17.7% 25.9% 100.0%
do you also have a PAY TV? No; we do not have a TV set in our 48.6% 25.0% 26.4% 100.0%
household
Every day 61.4% 17.7% 20.9% 100.0%
Every other day 51.6% 25.4% 23.1% 100.0%
Q2 : On an average how often About twice a week 57.4% 23.5% 19.1% 100.0%
do you watch TV in a week? Once a week 50.0% 28.1% 21.9% 100.0%
Less often than once a week 50.0% 30.4% 19.6% 100.0%
| do NOT watch TV 46.5% 25.6% 27.8% 100.0%
Early morning 59.1% 21.5% 19.4% 100.0%
Q3 : Thinking about an Morning 59.6% 23.8% 16.6% 100.0%
average week, when do you Afternoon 52.2% 19.1% 28.7% 100.0%
normally watch TV on Evening 50.6% 25.1% 24.3% 100.0%
weekend or on a Holiday? L ate evening 54.7% 23.3% 22.1% 100.0%
Night 58.8% 18.8% 22.5% 100.0%
Early morning 63.0% 24.4% 12.6% 100.0%
Q4 : Now think of other Morning 64.7% 16.7% 18.6% 100.0%
working days of an average Afternoon 51.3% 20.0% 28.8% 100.0%
week. When do you normally Evening 52.5% 21.3% 26.2% 100.0%
watch TV on a working day? | ate evening 43.8% 24.1% 32.1% 100.0%
Night 51.8% 28.5% 19.7% 100.0%
Gender. Male 56.5% 21.6% 21.9% 100.0%
Female 51.8% 25.2% 22.9% 100.0%
Black 55.6% 22.8% 21.5% 100.0%
White 38.5% 28.2% 33.3% 100.0%
Social Group Indian 77.1% 14.3% 8.6% 100.0%
Colored 50.9% 26.7% 22.4% 100.0%
Others 50.0% 16.7% 33.3% 100.0%
Illiterate (can't read or write) 47.7% 28.0% 24.3% 100.0%
q Matric 54.0% 22.9% 23.2% 100.0%
Education e
Diploma 54.3% 24.9% 20.9% 100.0%
Degree 59.7% 18.8% 21.4% 100.0%
Eastern Cape 57.9% 23.4% 18.7% 100.0%
Free State 45.1% 38.0% 16.9% 100.0%
Gauteng 44.6% 25.3% 30.1% 100.0%
Kwazulu-Natal 58.6% 22.9% 18.4% 100.0%
Province Limpopo 70.0% 16.4% 13.6% 100.0%
Mpumalanga 58.3% 26.0% 15.6% 100.0%
Northern Cape 70.0% 3.3% 26.7% 100.0% CVOTE R
North West 33.0% 28.6% 38.5% 100.0%
Western Cape 56.7% 19.4% 23.9% 100.0% we read the pulse of the nation
%

23.4%
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Q1 : Do you own a TV set in your own household? If yes, do you also have a PAY TV? * q12 g : Please tell me if you agree or disagree with the
following statements: Our country is going in the right direction Crosstabulation
Agree Disagree Can't say
) . Yes; and we also have Pay TV 51.2% 32.4% 16.5% 100.0%
Solu} it ﬁgf&glglfile': Yes; but we do NOT have Pay TV 47.3% 30.1% 22.6% 100.0%
do you also have a PAY TV? No; we do not have a TV set in our 44.6% 27.7% 27.7% 100.0%
household

Every day 47.8% 39.5% 12.7% 100.0%
Every other day 56.7% 26.4% 16.9% 100.0%
Q2 : On an average how often About twice a week 50.0% 31.6% 18.4% 100.0%
do you watch TV in a week? Once a week 56.3% 18.8% 25.0% 100.0%
Less often than once a week 55.3% 29.8% 14.9% 100.0%
| do NOT watch TV 37.6% 27.7% 34.7% 100.0%
Early morning 59.7% 25.8% 14.6% 100.0%
Q3 : Thinking about an Morning 63.0% 18.8% 18.2% 100.0%
average week, when do you Afternoon 54.4% 33.8% 11.8% 100.0%
normally watch TV on Evening 42.5% 40.2% 17.4% 100.0%
weekend or on a Holiday? L ate evening 48.2% 36.5% 15.3% 100.0%
Night 34.2% 50.6% 15.2% 100.0%
Early morning 66.5% 20.1% 13.4% 100.0%
Q4 : Now think of other Morning 69.3% 13.1% 17.6% 100.0%
working days of an average Afternoon 48.1% 39.5% 12.3% 100.0%
week. When do you normally Evening 42.0% 44.3% 13.6% 100.0%
watch TV on a working day? | ate evening 36.8% 37.7% 25.4% 100.0%
Night 41.5% 43.0% 15.6% 100.0%
Gender Male 50.4% 31.0% 18.6% 100.0%
Female 48.0% 30.4% 21.7% 100.0%
Black 52.9% 25.7% 21.4% 100.0%
White 31.0% 52.6% 16.4% 100.0%
Social Group Indian 75.0% 19.4% 5.6% 100.0%
Colored 27.6% 55.2% 17.2% 100.0%
Others 50.0% 16.7% 33.3% 100.0%
Illiterate (can't read or write) 32.7% 37.4% 29.9% 100.0%
Education Matric 45.6% 36.3% 18.1% 100.0%
Diploma 53.6% 22.8% 23.6% 100.0%
Degree 64.9% 20.5% 14.6% 100.0%
Eastern Cape 66.7% 18.7% 14.6% 100.0%
Free State 59.7% 23.6% 16.7% 100.0%
Gauteng 40.1% 27.0% 32.9% 100.0%
Kwazulu-Natal 49.2% 38.3% 12.4% 100.0%
Province Limpopo 72.7% 12.2% 15.1% 100.0%
Mpumalanga 67.4% 25.3% 7.4% 100.0%

Northern Cape 65.5% 3.4% 31.0% 100.0% CVOT E R
North West 34.4% 22.2% 43.3% 100.0%

Western Cape 10.4% 75.6% 14.1% 100.0% we read the pulse of the nation

30.6%
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Q1 : Do you own a TV set in your own household? If yes, do you also have a PAY TV? * q12 h : Please tell me if you agree or disagree with the
following statements: South Africa is adequately promoting its languages through media Crosstabulation
Agree Disagree Can't say
Q1 : Do you own a TV setin Yes; and we also have Pay TV 58.2% 25.8% 16.0% 100.0%
your own household? If yes, Yes; but we do NOT have Pay TV 53.2% 16.9% 29.9% 100.0%
do you also have a PAY TV? No; we do not have a TV set in our 66.9% 11.5% 21.6% 100.0%
household
Every day 48.4% 29.7% 21.9% 100.0%
Every other day 62.8% 19.3% 17.9% 100.0%
Q2 : On an average how often About twice a week 58.8% 19.3% 21.9% 100.0%
do you watch TV in a week? Once a week 75.0% 6.3% 18.8% 100.0%
Less often than once a week 62.2% 31.1% 6.7% 100.0%
| do NOT watch TV 59.0% 13.3% 27.7% 100.0%
Early morning 54.4% 26.8% 18.9% 100.0%
Q3 : Thinking about an Morning 70.3% 17.7% 12.0% 100.0%
average week, when do you Afternoon 54.1% 18.5% 27.4% 100.0%
normally watch TV on Evening 56.9% 20.8% 22.3% 100.0%
weekend or on a Holiday? L ate evening 56.0% 28.6% 15.5% 100.0%
Night 40.5% 40.5% 19.0% 100.0%
Early morning 55.4% 26.2% 18.5% 100.0%
Q4 : Now think of other Morning 63.6% 18.5% 17.9% 100.0%
working days of an average Afternoon 64.6% 19.5% 15.9% 100.0%
week. When do you normally Evening 52.1% 18.6% 29.3% 100.0%
watch TV on a working day? | ate evening 64.6% 31.0% 4.4% 100.0%
Night 52.2% 29.4% 18.4% 100.0%
Gender. Male 54.6% 21.6% 23.7% 100.0%
Female 62.0% 19.8% 18.2% 100.0%
Black 61.9% 18.6% 19.5% 100.0%
White 43.4% 28.3% 28.3% 100.0%
Social Group Indian 74.3% 20.0% 5.7% 100.0%
Colored 38.3% 32.2% 29.6% 100.0%
Others 50.0% 16.7% 33.3% 100.0%
Illiterate (can't read or write) 43.7% 22.3% 34.0% 100.0%
: Matric 56.4% 21.5% 22.1% 100.0%
Education e
Diploma 67.7% 14.0% 18.3% 100.0%
Degree 54.1% 33.1% 12.8% 100.0%
Eastern Cape 74.7% 17.6% 7.6% 100.0%
Free State 62.5% 4.2% 33.3% 100.0%
Gauteng 54.5% 19.7% 25.8% 100.0%
Kwazulu-Natal 49.1% 40.4% 10.5% 100.0%
Province Limpopo 68.6% 14.3% 17.1% 100.0%
Mpumalanga 62.0% 20.7% 17.4% 100.0%
Northern Cape 83.3% 6.7% 10.0% 100.0% CVOTE R
North West 77.8% 10.0% 12.2% 100.0% g
Western Cape 30.3% 13.6% 56.1% 100.0% we read the pulse of the nation
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Q1 : Do you own a TV set in your own household? If yes, do you also have a PAY TV? * q12i : Please tell me if you agree or disagree with the following
statements: Quality of Life has NOTHING to do with Media Crosstabulation
Agree Disagree Can't say
Q1 : Do you own a TV setin Yes; and we also have Pay TV 62.4% 18.1% 19.5% 100.0%
your own household? If yes, Yes; but we do NOT have Pay TV 60.9% 12.8% 26.3% 100.0%
do you also have a PAY TV? No; we do not have a TV set in our 61.5% 18.2% 20.3% 100.0%
household
Every day 58.6% 18.0% 23.4% 100.0%
Every other day 67.7% 12.6% 19.7% 100.0%
Q2 : On an average how often About twice a week 61.3% 18.9% 19.8% 100.0%
do you watch TV in a week? Once a week 74.6% 14.3% 11.1% 100.0%
Less often than once a week 62.2% 28.9% 8.9% 100.0%
| do NOT watch TV 55.1% 16.5% 28.3% 100.0%
Early morning 68.6% 13.7% 17.7% 100.0%
Q3 : Thinking about an Morning 70.9% 15.9% 13.2% 100.0%
average week, when do you Afternoon 62.5% 16.2% 21.3% 100.0%
normally watch TV on Evening 61.9% 12.5% 25.7% 100.0%
weekend or on a Holiday? L ate evening 65.9% 15.3% 18.8% 100.0%
Night 39.7% 35.9% 24.4% 100.0%
Early morning 70.4% 14.3% 15.2% 100.0%
Q4 : Now think of other Morning 68.5% 12.8% 18.8% 100.0%
working days of an average Afternoon 65.4% 19.8% 14.8% 100.0%
week. When do you normally Evening 62.0% 12.5% 25.5% 100.0%
watch TV on a working day? | ate evening 59.6% 15.8% 24.6% 100.0%
Night 52.6% 27.4% 20.0% 100.0%
Gender. Male 62.4% 16.1% 21.5% 100.0%
Female 62.2% 16.2% 21.6% 100.0%
Black 67.5% 14.0% 18.5% 100.0%
White 29.3% 23.3% 47.4% 100.0%
Social Group Indian 80.0% 14.3% 5.7% 100.0%
Colored 45.2% 29.6% 25.2% 100.0%
Others 57.1% 14.3% 28.6% 100.0%
Illiterate (can't read or write) 41.0% 27.6% 31.4% 100.0%
: Matric 58.6% 17.2% 24.2% 100.0%
Education e
Diploma 73.0% 13.1% 13.9% 100.0%
Degree 67.6% 10.8% 21.6% 100.0%
Eastern Cape 77.4% 13.7% 8.9% 100.0%
Free State 78.6% 4.3% 17.1% 100.0%
Gauteng 43.2% 26.3% 30.6% 100.0%
Kwazulu-Natal 60.1% 20.1% 19.8% 100.0%
Province Limpopo 78.8% 10.2% 10.9% 100.0%
Mpumalanga 76.8% 11.6% 11.6% 100.0%
Northern Cape 83.3% 6.7% 10.0% 100.0% CVOTE R
North West 85.2% 3.4% 11.4% 100.0%
Western Cape 32.1% 16.4% 515% 100.0% we read the pulse of the nation
% %

16.2%
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Q1 : Do you own a TV set in your own household? If yes, do you also have a PAY TV? * q12j : Free to air TV entertainment is extremely important for

Women in South Africa Crosstabulation

Agree Disagree Can't say

) . Yes; and we also have Pay TV 66.3% 14.4% 19.3% 100.0%
?olu} it igf&glglfile': Yes; but we do NOT have Pay TV 64.2% 6.8% 20.0% 100.0%
do you also have a PAY TV? No; we do not have a TV set in our 62.3% 13.0% 24.7% 100.0%

household
Every day 60.1% 14.4% 25.4% 100.0%
Every other day 71.0% 12.1% 17.0% 100.0%
Q2 : On an average how often About twice a week 68.4% 7.9% 23.7% 100.0%
do you watch TV in a week? Once a week 76.2% 6.3% 17.5% 100.0%
Less often than once a week 73.3% 8.9% 17.8% 100.0%
| do NOT watch TV 59.6% 10.3% 30.1% 100.0%
Early morning 73.7% 12.7% 13.6% 100.0%
Q3 : Thinking about an Morning 74.9% 13.6% 11.5% 100.0%
average week, when do you Afternoon 62.5% 12.5% 25.0% 100.0%
normally watch TV on Evening 57.3% 10.0% 32.7% 100.0%
weekend or on a Holiday? L ate evening 71.8% 8.2% 20.0% 100.0%
Night 59.5% 16.5% 24.1% 100.0%
Early morning 74.8% 14.1% 11.1% 100.0%
Q4 : Now think of other Morning 74.8% 9.3% 15.9% 100.0%
working days of an average Afternoon 70.7% 14.6% 14.6% 100.0%
week. When do you normally Evening 55.9% 11.0% 33.1% 100.0%
watch TV on a working day? |Late evening 60.2% 13.3% 26.5% 100.0%
Night 68.1% 11.1% 20.7% 100.0%
Male 64.7% 11.3% 24.0% 100.0%

Gender

Female 66.5% 11.7% 21.8% 100.0%
Black 71.9% 8.3% 19.8% 100.0%
White 23.5% 28.7% 47.8% 100.0%
Social Group Indian 85.7% 8.6% 5.7% 100.0%
Colored 47.0% 23.5% 29.6% 100.0%
Others 57.1% 14.3% 28.6% 100.0%
llliterate (can't read or write) 41.3% 18.3% 40.4% 100.0%
Education Matric 63.9% 12.1% 24.0% 100.0%
Diploma 77.3% 4.4% 18.3% 100.0%
Degree 61.2% 21.8% 17.0% 100.0%
Eastern Cape 82.4% 11.2% 6.5% 100.0%
Free State 79.5% 2.7% 17.8% 100.0%
Gauteng 52.5% 19.5% 28.0% 100.0%
Kwazulu-Natal 61.4% 17.2% 21.3% 100.0%
Province Limpopo 82.7% 10.1% 7.2% 100.0%
Mpumalanga 89.1% 2.2% 8.7% 100.0%
Northern Cape 93.3% 6.7% 100.0%
North West 80.7% 19.3% 100.0%
Western Cape 23.3% 6.0% 70.7% 100.0%
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Section 5

Complaints and Codes of Operations
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Appendix 25 —Complaints and Codes of Operation
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Appendix 25.1

Step 1:
The Applicant’s Complaints Procedure:

Viewer interaction with the channel is the basis for our understanding of how we
affect their lives. All our content is broadcast solely for the benefit of viewers
whose feedback directs our work. At regular intervals we encourage viewers to
interact with the channel and to keep us informed about the way in which we
comply with the Code of Conduct, which promotes excellence in broadcasting
journalism. This Code is available on our site and attention is also be drawn to
the BCCSA site.

Where viewers raise complaints, a complaints officer is available to record the
complaint and to keep a register of how the complaint is dealt with. Every
morning relevant heads of department will be required to furnish their response to

complaints received overnight.

After investigation of the complaint, the complainant will be informed of the
decision. The complainant will also be advised that is she is dissatisfied with the
decision; the complainant may contact us within 30 days to inform us why s/he is
dissatisfied. Depending on the reasons the matter may be referred to senior
management for response and comment or the complainant may be advised to

refer the complaint to the Broadcasting Complaints Commission.

To help us report and deal with complaints efficiently, contact with the company
may be made us through our website, by telephone or by writing to us. We will
ask complainants to furnish their names, addresses and other contact details and
as much information as possible about the news item or programme that gives
rise to the complaint. We will attempt to contact the complainant within 30 days of
recording of the complaint and inform the complainant of the progress of our

investigation or the decision.

Where we need to correct a news item that was broadcast we will do so during
the same timeslot in which the original item was broadcast. We will also publish

the correction on our website in Corrections and Clarification.

If we are wrong we will say so and apologise.
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We will publish public responses to issues of wide audience concern if they
cause significant numbers of complaints or raise a significant issue. Our
responses will be available in a section called Complaints Reports on our website
for up to three months and include any explanation, apology or action taken as a
result.

In the Complaints Reports we also publish:

e Monthly summaries of the main editorial complaints received;
¢ Ourfindings of editorial complaints upheld or resolved;
¢ Findings of the BCCSA decisions.

Step 2:

How to Lodge a Complaint:

Viewer would be able to go to the Infinity Media website. Click on Complaints. Fill

in the form and submit it.

If a complainant is unable to access a computer, the complaint may write to us.
The contact details:

The Complaints Officer
Infinity Media
52, Lechwe Street, Corporate Park South Midrand 1686

You can also telephone us and furnish your details to the Complaints Officer.

Step 3:

What happens next? :

You will be contacted as soon as a decision has been made about your
complaint.

If you are dissatisfied with the decision you may contact us within 30 days and tell

us why you are dissatisfied.
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The matter will be referred to a senior manager for decision. We will inform you of
the outcome and advise you that if you are still not satisfied with our decision you
may refer your complaint to the BCCSA. We will also furnish you with the contact
details of the BCCSA.

Step 4:
Organisation:

If a licence is granted the company intends to appoint two complaints officers and
a section head start-up. This unit will form part of the Regulatory and Compliance

Department to be headed by a lawyer.

Step 5:
Functions of Compliance Department:

In addition to dealing with viewers’ complaints, the Regulatory and Compliance

Department will specifically ensure compliance with:

e The relevant regulations, including the Code of Conduct;

e The terms and conditions of the licence;

e The channel’s Promise of Performance;

o Code of Advertising Practise;

¢ Implementation and monitoring of programme advisories where
necessary;

¢ Maintaining a log of advertising and sponsorship;

e Preparation and submission of all forms as per requirement of the
Compliance Procedure manual Regulations Notice 902 of 2011.

e Keeping records of all programmes and maintaining a log of local content
programmes and local content programmes commissioned to the

independent production sector.

INFINITY MEDIA NETWORKS PTY LTD - APPLICATION FOR FTA Page 112



Appendix 25.2

1. General

Compliance with the law, regulations, licence conditions and the applicable Codes of
Conduct is a matter for senior management attention. In particular it forms an

important condition of service for the Applicant’s head of regulation and compliance.

Good corporate governance demands that the company operates to the highest
standards. Media companies hold individuals, politicians, executives to high

standards. To do so, the company must itself be a model of compliance.

2. The Electronic Communications Act, regulations and licence conditions

The Applicant’s legal counsel will provide all advice on the relevant statutes,
regulations and licence compliance falls within the Regulatory and Compliance

Department.

3. Licence Conditions

The licence conditions detail the minimum requirements for compliance the breach of
which would have serious consequences for a licensee. The Applicant’s head of
Regulatory and Compliance is expected to monitor all aspects of the broadcast
through the reports created for this purpose and to bring these reports to the
attention of senior management. The reports of senior management will form and

important part of their evaluation process.

Staff in programming and scheduling are also required to understand and implement
the relevant promises of performance in respect of programming commitments in the

licence conditions.

4. Code of Conduct for Broadcasting Services

The Training Academy focuses on understanding the principles and values
underlying this Code and encourages journalists to maintain the highest standards in

order to promote excellence in journalism.
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The Applicant intends to hold regular workshops among staff to ensure that the
values and principles underlying the Code continue to be maintained and promoted

in news items and programming generally.

Regular promos explaining the procedures for lodging complaints about

programming.

5. Code of Advertising Practice of the Advertising Standards Authority of South

Africa

Both sales staff and senior management through the Regulatory and Compliance
Department will be expected to vigilantly guard against transgressions of the

advertising standards and guidelines.

6. Procedure of possible breaches of rules, standards, regulations etc.

All senior staff are expected to guard against breaches of any law, rule or standard

and to intervene in order to ensure compliance.

Where a rule or standard etc. has been breached, the head of Regulatory and
Compliance will be required to investigate the breach and to determine how it
occurred, who was responsible and what steps may be taken to avoid future

breaches.

Every case of a breach of the law and/or regulations is serious and will be dealt with

in that matter.

Wherever necessary or applicable the Applicant will hold disciplinary inquiries.
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Appendix 25.3

Participation in relevant industry bodies

The Applicant intends to participate fully in industry bodies, including joining the
National Association of Broadcasters and in consequence thereof to take part in
responding to viewers complaints to the Broadcasting and Complaints Committee of
South Africa.

The Applicant will also comply with the Code of the Advertising Standards Authority

of South Africa and to respond to complaints about advertising to the ASA.

The Applicant also accepts that it is required to submit to the jurisdiction of relevant

industry bodies for the purpose of good order and maintaining industry standards.

The Applicant is keen to participate in the relevant bodies so as to represent its

interests and, if possible, to contribute to the industry.
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Section 6

Programming
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26.1

26.1.1.

26.1.2.

Appendix 26 —Proposed Programmed Service

We at Infinity Media Networks believe that Media has the power to enlighten and

empower the citizens of a country. For the past 4 years Infinity Media has instilled
this belief in its leadership and ensured its percolation to the ground level. It is with
this conviction that we devised our programming, which is the backbone of ANN7, to
ensure right messaging to our viewers. We have been focusing since August 2013

on constructive, nation-building stories that would benefit the citizens of South Africa.

This is precisely why our long format programs like Consumer Guard, Shape Your
Life, Face in the Crowd, Straight Talk, Our Africa, Africa Tonight amongst others
focus on dissemination of information that focusses and informs the viewer about all
the crucial information be it education, health, entrepreneurship, African diaspora or
consumer rights. It is this bouquet of programs that draws varied viewers to us

thereby adding to the sustainability of the channel.

In this document we will explain to you in detail the benefit as well as business
potential of each and every long format program on our FPC that would aide us in

accomplishing our shared dream of a more informed South Africa.

The Peak-time will be:

Part of daily broadcasting time during which the numbers of viewers are the highest
for TV broadcasting, there are commonly two prime or peak times: Morning peak
time (7am to 10am) and evening peak time (6pm to 10pm). This is most TV viewing

times for any genre of channels. (Source Nielsen report).

Our proposed bouquet of 11 channels comprising of 24 hour news, entertainment,
music, movies and infotainment channels will be focussed on local content from
every province, giving platform to people from remote areas of the country, showcase
socio-economic issues in its content/documentaries and keeping viewers informed
with the latest updates from across the globe. Our Infotainment channel IM TV will be
a general entertainment channel which defines itself as "bright entertainment with an
advantage". Genres include infotainment, comedy, drama, kids & women focused

shows and reality talent shows. Targeting a keen and ever demanding audience
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(adults 18-35). The genre offered is all-encompassing and varied by style in terms of
our rainbow nation. The general entertainment channel would have a Music slot of 1
hour during the day as shown in the proposed EPG but Music or speech would not
be the predominant content on the channel. Instead, the channel envisages to
educate and keep the viewers informed in a creative manner with exciting

presentation styles and viewer engagement tools.

The news, movies, music, sports and education channels will be specialised full

service channels with focused content.

26.1.3. Content produced and outsourced via local producers/agencies is always better and
less stressful and demanding on the channel. This gives the Applicant more control
over quality and costs. Ultimately, the careful management of costs is important to
ensure a profitable and sustainable business model. Also at Infinity Media, we
believe that by hiring agencies to produce content gives more jobs to the youth
locally and creates an environment for local producers to develop their skills and

expertise.

The news content on the channel will obviously be generated in-house due to our
existing content generation ability. The rest of the content will be sourced through a
network of local production houses which will be a boon to the local content

production industry.
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27.1

2711,

Appendix 27- Programme Schedule

The detailed typical weekday and weekend plan for the news channel and general

entertainment channel can be reviewed from the proposed programming guide of
ANN7 & IM TV as submitted.

We have briefly broken down the weekday & weekend plan for the proposed general

entertainment channel “IM TV” set out hereunder:

A typical weekday:

Our day starts with News at 5AM providing latest development in the country and the
world which is followed by a daily two hour Morning Show where hosts cover topical
events, current affair discussions, politics, music and social media segments to draw
various range of morning viewers. From 8 AM onwards repeats of various soapies as
stipulated in the EPG are run till 1PM followed by updated one hour news. At 2PM,
one hour weekly women show is slotted looking at the demographics of viewers for
the afternoon slot, which is followed by a daily one hour kid’s show and Education
shows catering to the need to the younger generation. The show formats will be

guiding and helping the young viewers with their syllabus and studies.

From 5PM to 6PM, there will be a daily health show covering a host of issues around

wellbeing of South Africans.

According to a report by the Global Health Observatory and World Health
Organization in 2014, the per capita expenditure on health of a South African national
is $1148. This is one indicator that South Africans consider health to be one of their
major concerns. While the highest contributor to the mortality rate is HIV/Aids,
maternal mortality comes in in second position. Both these health concerns require

not just medical intervention but also a high degree of awareness.

Awareness is exactly what we envisage to provide through our daily health show.
This health show will focus on the prevailing health concerns, the
seasonal/temporary ones and the national health calendar. With resident general
practitioners, dietician and Wellness experts, we can encourage citizens to recognise
the importance of good health. Our wellness experts will ensure that the problem of

obesity is kept at bay with advice about regular exercise routines and food intake.
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27.1.2.

This combination of educating and avoiding life threatening diseases and ailments

open up a number of options for collaboration with external content producers.

From 6PM, daily soapies would start as stipulated in the EPG followed by 7PM News
update. Again from 8pm, the channel will broadcast its daily entertainment soapies till
11pm. We propose a late hour viewer call in show ‘Love Guru/Reality’ in which
viewers’ issues will be discussed by the TV host and guidance given to viewers in

need of help.

A typical Saturday:

At 5AM, IM TV will start with one hour news updates which will be followed by one
hour ‘Tarrot Card Show’ which is basically an astrology show talking about the future,
the week ahead and take questions from viewers. From 7AM to 1PM will be a movie
slot showcasing 2-3 movies depending on the duration of the movie during this

period on Saturday.

From 1PM to 2PM is News update followed by a highlights reel of week’s women
show and children’s show. We also propose a one hour food show which will be
locally produced and showcase South African cuisine. This will be followed by a

repeat of Tarot show.

We are proposing to run a current affairs show talking about any national
development which could be of political or socio-economic nature, with possible
public representatives. The designed program will quiz leaders, politicians, captains
of industry, imminent persons, controversial figures and persons of interest on
current issues. The host should pull no punches in getting to the truth and providing a
fresh narrative on South African news and newsmakers. This genre of shows
normally attract a huge and varied viewership and will help us secure potential

sponsorships.

From 7PM to 8PM is News update followed by a highlights reel of the week’s

education show and followed by movie.
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27.1.3. A typical Sunday:

At 5AM on Sundays we will start with one-hour news updates which will be followed by a

movie. From 6AM to 10AM be a slot showcasing movies.

From 10AM to 1PM there will be live broadcasts from churches followed by a one-
hour news update. This will be followed by a highlights reel of the week’s women

show and children’s show and a repeat of the food show.

We also propose a one-hour travel show which will be locally produced showcasing
South African tourist destinations and help to promote South African tourism. This will

be followed by a repeat of current affairs show.

From 7PM to 8PM is a news update followed by a highlights reel of the week’s

education show. This will be followed by a movie.

The slot between 12 midnight and 4 AM, which has a considerably lower viewership,
would showcase music, teleshopping and gospel music every week.

27.2 The authorities’ attention is directed to the Schedule for Programme Sequence

hereunder:
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27.2 Proposed Programme Schedule:

0:00 Music Music Music Music Music Music Music 0:00
1:00 Teleshopping Teleshopping Teleshopping Teleshopping Teleshopping Teleshopping Teleshopping 1:00
2:00 Teleshopping Teleshopping Teleshopping Teleshopping Teleshopping Teleshopping Teleshopping 2:00
3:00 3:00
4:.00 4:00
5:00 News News News News News “ News 5:00
6:00 . . . . . Tarot Show 6:00
700 Morning Show Morning Show Morning Show Morning Show Morning Show ' 700
Movies

08:00 Soapie ® Soapie ® Soapie ® Soapie ® Soapie ® 08:00
09:00 Soapie ® Soapie ® Soapie ® Soapie ® Soapie ® Movies 09:00
10:.00 Soapie ® Soapie ® Soapie ® Soapie ® Soapie ® Church Live 10:00
11:00 Soapie ® Soapie ® Soapie ® Soapie ® Soapie ® Church Live 11:00
12:00 Love Guru® Love Guru® Love Guru® Love Guru® Love Guru® Church Live 12:00
13:00 News News News News News News “ 13:00
14:00 Woman's Show Woman's Show Woman's Show Woman's Show Woman's Show Woman's Show(Highlights) ~ Woman's Show(Highlights) 14:00
15:00 Kids Show (Local) Kids Show (Local) Kids Show (Local) Kids Show (Local) Kids Show (Local) 15:00
16:00 Education/information (Local) Education/Information (Local) Education/Information (Local) Education/Information (Local) Education/Information (Local) Food Show Food Show(R) 16:00
17:00 Health Show (Local) Health Show (Local) Health Show (Local) Health Show (Local) Health Show (Local) Tarot Show (R) Travel Show 17:00
18:00 Soapie 1 (Local) Soapie (Local) Soapie (Local) Soapie (Local) Soapie (Local) Current Affairs show Current Affais show (R) 18:00
18:31 Soapie 2 (Local) Soapie 2 (Local) Soapie 2 (Local) Soapie 2 (Local) Soapie 2 (Local)

19:00 News News News News News News News 19:00
20:00 Soap?e 3 (Local) Soapie 3 (Local) Soap?e 3 (Local) Soapfe 3 (Local) Soap?e 3 (Local) Edulinfo(Highlights) Edulnfo(Highlights - R) 20:00
20:31 Soapie 4 (Local) Soapie 4 (Local) Soapie 4 (Local) Soapie 4 (Local) Soapie 4 (Local)

21:00 Soapie (INT) Soapie (INT) Soapie (INT) Soapie (INT) Soapie (INT) 21:00
22:00 Soapie (INT) Soapie (INT) Soapie (INT) Soapie (INT) Soapie (INT) Movies Movies 22:00
23:.00 Love Guru/Reality Love Guru/Reality Love Guru/Reality Love Guru/Reality Love Guru/Reality 2300
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Appendix 28-News Output
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Appendix 28.1

For our general entertainment channel “IM TV”, we propose to broadcast news 3
times a day for an hour to keep the viewers updated with the latest developments in
the country and the world. These news segments will have local, national and

international news.

For 24-hour news channels - The language proposed for ANN7 will be English in the
first year followed by two full-fledged news channels in isiZulu, isiXhosa and Sesotho
as per the roll out plan. News source will be our own 24X7 news channel journalists
and reporters for local feeds and newswires like Associated Press and Agence

France Press for international news.

The Authorities attention is directed to Volume 3 for copies of the “Sub-Contractor

Agreements”.
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Appendix 28.2

The proposed day and time for the major current affairs programmes are on
weekends. We propose to have popular current affairs shows on politics and panel
discussion shows for an hour each every weekend. The language for the shows will
be English for the initial two years and thereafter a decision will be taken on
diversifying into local languages depending on the response and demand to the

existing offerings on current affairs.
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290.1

Appendix 29 —Proposed Languages (s)

Language is a systematic form of communication that can take a variety of forms.

Language is a great vehicle for knowledge because people use it to tell their children
stories and other lessons that will guide them through life. We, through this vehicle
will showcase elements of culture, knowledge, ideas, beliefs, etc., that will help the
people of South Africa. We believe that there is a need for global communication
throughout the world and English is a language that is recognized and understood by
people everywhere. English dominates international business, politics, and culture
more than any other language in human history. Keeping the same in mind we
propose to achieve production of content in 70%-30% ratio where 70% content will
be in English and 30% content will be in local languages by the third year of
operation.

In terms of the timeframe outlined, all our proposed 11 channels would be launched
at national level catering to all regions in all the 11 national languages (only limited by

choice of signal distributor by the authority).

Our research shows 66% of South Africans displayed dissatisfaction over the
availability of news content on South African channels. Among the two genders, the
viewership is almost the same (24%). Among the various social groups, Indians
registered 47% in dissatisfaction, while Africans were at 69%, Whites at 62.7% and
Coloured people were at 58.2. Provincially, Eastern Cape tops the list scoring 85.4%,
followed by Kwazulu-Natal at 83.3% and Free State has 82.1% of these dissatisfied

viewers.

Close to about 95% of viewers wish to have a Free-to-Air channel dedicated to news
in indigenous languages with an exception of Western Cape which stands at 86.4%.
When asked about the preferred language in which the Free-to-Air channel should be
broadcast, in Kwazulu-Natal 49.2% people favoured Zulu, 45.6% viewers in Limpopo
preferred Northern Sotho over English at 41.2%. North West viewers preferred
Tswana (45.5%) over English (36.4%). Western Cape remained divided over English
(38.9%) & Xhosa (33.3%). Xhosa (33.3%) also emerged to be the second most
preferred language after English (66.7%) in the Eastern Cape. 29% of Mpumalanga

viewers preferred Zulu whereas 17.6% opted for Swazi.

News on the SABC’s channels were the most-watched channel for news in
indigenous languages with 37.9%, while ANN7 lags behind with 20.2%, followed by
CNBC Africa at about 18%.
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Appendix 30 —Authorisation of Channels

30.1 All our proposed 11 channels will be set up locally and run with the Applicant’s own

management team.
The following channels will be run and will need to be authorised:

. ANN7 (24 hour English News channel)

. IM TV (General entertainment channel)

. IM Rural Education channel (Agriculture, animal husbandry, farming tips, agro-economics)
. IM Music channel (Full-fledged music channel)

. IM Kids channel (Full-fledged kid’s infotainment channel)

. IM Health channel (Full-fledged health channel)

. IM Movies channel (Full-fledged movies channel)

. IM News isiZulu (24 hour isiZulu News channel)

© 00 N OO O b~ W DN PP

. IM News isiXhosa & Sesotho (24 hour isiXhosa & Sesotho News channel)
10. IM Sports (Local sporting events) (Full-fledged sports channel)
11. IM Education channel (Full-fledged education channel)

The Country of origin is Not Applicable as all the proposed channels are local.

All the above channels will follow same code of conduct for broadcasting services as

stipulated in the Appendix 25.2
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Appendix 31 — Programming Supply Agreements

31.1 The Applicant is running a 24 hour news channel and for its news content, we have

existing contracts with Associated Press Television News Ltd & Agence France

Press for international news feed.

The Authorities attention is directed to Volume 3- Confidential Information for a copy

of the Supply Agreements.

We are also under contract with various production houses for our weekend
programming on the channel that produces half an hour shows of health, sports and
entertainment genres. We are exploring possibilities with several prospective
production houses/content providers/music labels to source content for our proposed
channels. These production houses will be contracted after careful selection and

negotiation processes on receipt of broadcast licences.
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Appendix 32- Compliance with South African Content
Regulations

32.1 Asclear from our proposed content plan for the new channels, the Applicant intends
to have more than 50% of our channel content locally produced. The news channels
would, of course, be much higher (As per regulations, it has to be 45% within 24 months of

operation).

As per content regulation 5(1) & (2), below is the minimum percentage of content
that should be South African:

a) 20% of its drama programming

b) 50% of its current affairs programming

c) 30% of its documentary programming

d) 30% of its knowledge-building programming
e) 25% of its children programming

The Applicant’s plan is to run information & education based channels for the benefit
of viewers who are predominantly children and youth along with entertainment
segments catering to a full range of viewers. Before the end of 24 month, 50% of our
entire content will be produced by local production houses (only exception being
movie channel due to the limited South African film industry and viewers’ demand for

foreign movies).

The above genre percentages would be met by a mix of in-house production through
our existing and prospective broadcasting staff and carefully selected network of
local production houses that we are already in the process of engaging for our ANN7

programming content.
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33.1.

Appendix 33 - Promise of Performance

Diversity of Service

The Applicant commits to the Promise of Performance in the full knowledge of the
additional costs but the Applicant believes that the broadcasting industry needs to be
strengthened and supported. On this basis the Applicant sets out below its
contribution to the industry that far exceeds the minimum requirements of the
legislation and regulations. The financial consequences of these commitments do not

unduly affect the Applicant’s business model as explained in the financial projections.
News and Infotainment channels

Within the context of three public broadcasting services promoting entertainment and
a national commercial broadcaster whose mainstay is also entertainment, the
Applicant’s proposed bouquet of 11 channels will considerably increase the diversity

of programming in terrestrial free-to-air broadcasting services.

The complete absence of dedicated news and information channels in English and
local languages do not serve viewers. Our proposed free-to-air network will
immediately introduce diversity of service into the South African broadcasting

environment.

Indeed, all the Applicant’s current programme categories of news and information —
politics, live breaking news, current affairs and magazine programmes etc. — will
make a contribution to diversity of service as these programmes are not within the

capability of incumbent broadcasters.

In addition to programming, the Applicant’s conduct in its selection and training of
staff and management, its programming, broadcast languages, provincial coverage,
skills development and its commitment to exceeding the applicable minimum local
content quotas and contribution to the independent producers demonstrate that the

Applicant will make a significant contribution to the broadcasting environment.
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Provincial Programming

Our proposed set of channels has the advantage of being able to schedule large
segments of provincial programming that goes beyond coverage of the provincial
legislatures by including a focus on business, education, health and general
development of areas within provinces. Instead of covering only the big provincial
stories that make national headlines, the Applicant can add to its coverage the wide

range of community issues an activities.

In addition to the daily news, a focus on provincial news, current affairs and

documentary productions will reflect the state of provinces.

Languages

English dominates terrestrial free-to air services, although the public broadcaster
attempts to balance its news broadcasts through the use of some of the official

languages.

The Applicant is keen to contribute to promoting the use of languages which reflect

the languages of the majority of viewers in the province.

To meet the objective, the Applicant intends to build its local language operations
slowly and broadcast isiZulu and isiXhosa & Sesotho news channels as per the roll

out strategy. As reflected in TAMS, local language news have very high viewership.

The broadcast of news in the official languages is a Constitutional imperative that

drives the promotion and development of cultures in our country.

Africa

By the end of the first year the Applicant will produce at least one programme a week
featuring in-depth news and information on countries on the continent. These
programmes will include economic and financial analysis, technology, business,

politics and human interest.

Staff and historically disadvantage groups

By the end of Year 1 the Applicant’'s management heading all departments will

consist of Black people, in particular, a minimum of 50% of South African people with
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at least an equal number of males and females.

Staff with Disability

The Applicant commits to employing and /or training a minimum of 2% of its staff
complement people with disability and will ensure proper provision for their mobility,

where necessary.

Programmes aimed at youth and women

The Applicant commits within the first year to introduce at least three series of

programmes each week focusing on youth and women.

Skills Development

The Applicant’s compelling training initiative is a first for the country. Unlike the usual
training projects where participants attend short workshops, the Applicant has
already introduced a training programme that will staff the Applicant’s operations and

will add to the general level of industry skills.

The formation of the fulltime Midrand-based Training Academy aims to up skill young
men and women to become professional print, online and television journalists who
will easily migrate from one platform to another. The convergence of online
interactivity as a front office to television news production is a novel approach to

newsgathering.

The objective of the school is to teach the basics of newsgathering, newswriting,
court reporting, the broadcasting Code of Conduct and the Code of Conduct of the

Ombudsman, video editing, sub-editing and television production.

Experienced journalists and experts will swell the ranks of the teachers, giving the

trainees wide access to the collective wisdom of members.

Trainees are to be selected from the various provinces and they will be taught to
gather and produce news in English and in the broadcast languages that the

Applicant is keen to promote from start-up.
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The Authority should note that the broadcast of languages and provincial news
coverage are directly linked to the school’s capacity to teach the skills and to
graduate a level of competent trainee who will need a minimum of six months in the
field in order to make a professional contribution to the news service coverage of the

provinces and the languages.

Training Consultants

On the satellite news and information channel the Applicant recruited high-level
broadcasting technical experts from a successful international broadcasting service

to work alongside trainees.

Documentary (higher than local content quota)

The Applicant intends to broadcast twice the documentary quota in the regulations

for its news as well as infotainment channels.

Informal knowledge-building (higher than the local content quota)

Informal knowledge building programmes for the education channels will not only
exceed the stipulated minimum in the regulations but also help uplift the rural

population of the country.

Independent Productions

The Applicant’s provincial and language commitment will also be reflected in
documentary programmes. While the Applicant intends to create specifically trained
journalists to cover the provinces in the selected broadcast languages, independent
procedures will be sought in order to provide the volume and quality of productions

that the service will require.

As proposed, from start-up 40% of local content will be sourced from independent
producers but always on the condition that the academy’s trainees are included in

working on these productions.
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33.2. The Applicant will build its own studios to produce in-house shows and also
outsource to production houses to create fresh, locally produced content. Our
primary aim will be to create jobs and skills development opportunities. The Applicant
will broaden its outsourcing horizons outside of the current area of operations when it

is commercially viable for all parties, i.e. the channel and the production houses.

We at Infinity Media plan to have three tier programme services — international,
national and local (regional), showcasing the histories and cultural practices of all
its people and due recognition will be given to the men and women who have
contributed to the heritage and culture of our nation. The amount of international
content will be gradually reduced over the years and replaced by locally produced

content.

e The National programme will emphasise events and issues of interest to the
entire nation. These programmes include news, current affairs (political and
non-political), magazine programmes and documentaries on education, art,
culture, environment, social issues, serials, music, dance, drama, topical

events, entertainment programmes, sitcoms, travel and feature films.

e The regional programmes will be largely in regional languages which will
cater to programmes of interest to a particular province in the language and
idiom of that region. The local programmes will be area specific and cover

local issues featuring local people.

e International programming will comprise of movies, music and soapies of
genres which have demonstrated higher demand among viewers on other

Free-to-Air channels.
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Appendix 34 - Other Matters

34.1 The Applicant is offering a bouquet of national & local language news channels along
with education & local sports. The Applicant’s contribution to South Africa’s democracy
through the provision of a national & local language news channels along with education &
local sports channel will change the broadcasting landscape of the country. For millions of
people free-to-air television broadcasting is their only source of both news and
entertainment. All of them rely exclusively on the three public broadcasting channels and on
a commercial channel, E.tv, which produce daily news bulletins at certain times of the day
and night. By their nature the entertainment channels are unable to broadcast a wide

coverage or in-depth news within the allocated 30-minute or one-hour timeslots.

A full spectrum of news & edutainment channels will bring much needed transformation of
the broadcasting content offering. The wide range of provincial, national, international and
business news will determine the agenda of thought in a manner that will truly give the

millions of people the opportunity to make informed decisions about their country.

This reason is sufficient by itself for the Authority to grant the Applicant the licence.

Historically Disadvantaged Groups

The applicant meets the required 30% shareholding by Historically Disadvantaged Groups
as the Afrotone Media Holdings (Pty) Ltd has 100% black ownership.

Languages

The Applicant is determined to introduce more news and information in more of the official
languages, other than English. While English dominates, no reason exists to exclude other

official languages as the means of communication for news and information.

The broadcasting of languages is sufficient by itself for the Authority to grant the Applicant

the licence.
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Provincial diversity

News and content about the nine provinces would be our major focus area and the
applicant would set up provincial bureaus as per the channel roll out plans submitted. The
Authority’s attention is directed to the Applicant’'s commitment to broadcast news,

documentaries, sports, events from all nine provinces.

The broadcast of news and information about all nine provinces by itself is sufficient for the

Authority to grant the Applicant the licence.

Training and skills transfer

The Applicant has selected leading experts from three successful broadcasters to transfer
skills to young South Africans. This demonstrates the Applicant’s commitment to develop the
industry and to provide jobs and training to people who would have no opportunity to learn

skills in television broadcasting.

For the first time in the broadcasting industry, the Applicant is leading the field through the
already-established Training Academy that will bring young talent into our newsrooms in

broadcasting, print and online.

On-the-job training and the Training Academy are by themselves sufficient for the Authority

to grant the Applicant the licence.

Local content

The Applicant intends to commission 50% of its local production quota to local independent

producers.

The commitment of the Applicant to the production of local documentaries and the
commissioning of an excessive quota to independent procedures are by themselves

sufficient for the Authority to grant the Applicant the licence.

Human Resources

The Applicant commits, within one year, to employing black South African staff, of which at
least 50% will be women and 2% of the staff will consist of people with disabilities. The
Applicant will also ensure that 50% of its management will consist of African staff of whom,

50% will be female.
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Africa

The Applicant intends to focus on content from African continent and will endeavour to

broadcast regular programmes focusing exclusively on African states.

Conclusion

These very significant features outlined above provide compelling reasons for the Authority

to grant the Applicant a licence. They demonstrate that the channel will be able to distinguish
itself and give to the Authority the comfort that the granting of the licence to the Applicant will
create language and provincial diversity that brings to life the relevant objectives in Section 2

of the ECA and the entrenchment of free speech.

The industry will benefit from the creation of a pool of rare skills, the boost to the
independent production sector will contribute to broadcasting diversity and most of all,
viewers will be the beneficiaries of wide-ranging news services that will assist them to make
informed decisions.
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Affidavit

I, Mr GARY NAIDOO with identity number 6609015158084 acknowledge that the Authority is
entitled to have any issued licence set aside should it be found that any material statement
in this Application is false and has been made by the Applicant or any other officer therefor

knowing it to be false.

<

Signed on behalf of the Applicant

Full Name:éw NATDYD
Designation: ‘ﬁl[DKqENm MMMEK

Duly authorised thereto

| certify that on the pe day of TN ovowleer 2017, in my
presence at (\/\\A (QV\CX the Deponent signed this declaration and declared
that he:
1. Knows and understands the contents hereof;
2. Had no objection to taking the prescribed oath: and
3. Considers the oath to be binding on this conscience.
J

COMMISSIONER OF OATHS

LILIAN SANGWEME
Commissioner of Oaths

li" HR Professional (HRP)
Member number- 10562
™ 52 Lechwe Street

gégr&«':: Corporate Park South

sengesunserss Ol Pretoria Road, Midrand, 1685
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SECTION 7

Radio Frequency Spectrum Licence for Mux-3 Frequencies
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SCHEDULE J - Application Procedure — Radio Frequency
Spectrum Licence for Mux 3 Frequencies
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SCHEDULE J
1. NAME OF THE APPLICANT AND PROPOSED STATION NAME

1.1 NAME OF APPLICANT

NAME OF APPLICANT : Infinity Media Networks (Pty) Ltd

Proposed Station Names:

—

ANN7 News Channel;
2 IM TV Channel (General Entertainment);

w

IM Rural Educational Channel (Agricultural, animal, husbandry, farming tips, agro-
economics);

IM Music Channel;
IM Kids Channel;
IM Health Channel;
IM Movies Channel;

IM News Zulu Language Channel;

© o0 N o o0 »

IM News Xhosa Language Channel;
10  IM Sports Channel (Local sporting events);
11 IM Education Channel

1.2 PHYSICAL ADRESS:

52 Lechwe Street, Corporate Park South, Old Pretoria Road, Postal Code: 1685

1.3 POSTAL ADRESS:

PO Box 5728, Halfway House, Midrand, 1685

1.4 COMPANY REGISTRATION:

2011/003219/07
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1.5 TELEPHONE NUMBER:

(011) 542 1222

1.6 E-MAIL ADRESS:

Gary@tnamedia.co.za
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2. Documents required for Submission
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2.1 The Authority’s attention is directed to Volume 3 - Confidential Information for the
“‘Applicant’s Annual Report and that of its main shareholders from the previous three

years”.

2.2 The Authority’s attention is directed to Volume 3 -Confidential Information for the
“Applicant’s Audited Financial Statements and those of its main shareholder’s from the

previous three years”.

2.3 The Applicant has the expertise of running a 24x7 TV channel and has already been in
the business since 2013. The 24x7 news channel has the state of the art technology
from major broadcast OEM’s like Imagine Communications, Ericson Advent, Snell
Wilcox, Vitec, Studer, Sony, Panasonic etc. The news room work flow is automated with
NRCS software from AP. The Company has experienced Engineers and Broadcast

professionals and have maintained a good network up-time since launch in 2013.

The Authority’s attention is directed below to the details of Technical Experience and

expertise of the Applicant.

The Applicant has been in business for 45 months during which time it has established
a unique 24-hour satellite news and information service. The Authority’s attention is

directed to Appendix 6 for an overview of the channel and its stated objectives.

Infinity Media’s 24 hour news channel ANN7 prides itself in being a South African
channel that focuses on local news without losing sight of the daily international and
breaking news stories. The provincial coverage sets the channel apart from competitors
and the production of weekly currents affairs shows and magazine programmes are

distinctive and positive viewer responses are encouraging.

During the channel operations the Applicant has concentrated its attention on
establishing systems, procedures, standards and policies to provide a framework for
promoting an outstanding broadcast. In this brief period its operations are beginning to

settle in and the effect of its strategy from start-up is becoming evident. The
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consolidation of the channel is now taking place and it is already a good corporate

citizen engaged in sound business and fair labour practices.

The business record and history of the Applicant is set out in Appendix 6.

Experience and expertise of senior managers

The Authority’s attention is directed to Appendix 4.1 which contains the detailed CVs of
the senior managers employed by Infinity Media depicting their skills sets and

experience.

In editorial/content side of the channel, we have editors with strong backgrounds and

experience in journalism.

Moegsien Williams is the most experienced editor in the country. He has guided several
newspapers through stormy times and is respected and acknowledged also as a
prominent and outspoken advocate of free speech. Mr Williams’ role as Consulting
Editor-in-Chief of TNA and ANN7Y is again necessary to guide these media to become
successful businesses and to be the premier news and information services in the

country.

Mr Ricky Naidoo’s long history in serving his country during the struggle against
apartheid and his work in alternative media qualifies him to contribute to making both

TNA and ANN7 outstanding examples of vigorous platforms for debate and discussion.

With the above leadership in place, we also have experienced Programming experts
and assignment & output editors who are ideally qualified and suited to manage and
control the broadcasting news and infotainment services and their considerable
experience and expertise provide sufficient comfort that they can manage a free-to-air

news and infotainment channels if a licence is granted.

The Applicant further directs the Authority’s attention to Appendix 4.1 in Volume 1 in

respect of the Senior Management experience within the Broadcasting field.
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2.4 Name of Proposed Signal Distributor:

Sentech Soc Limited
Registration Number:

1990/001791/30

The Authority’s attention is directed to Volume 3 —Confidential Information for the “Letter of

Support from Sentech Soc Limited”.

2.5 The extent of equity ownership of the Applicant to be held by persons from

historically disadvantaged groups:

2.5.1 Extent of equity ownership by women — N/A- there are no women shareholders or

owners.

2.5.2 Extent of equity ownership by the youth — N/A —there are no youth who form part
of the Applicant.

2.5.3 Extent of equity ownership by the disabled - N/A none of the current

shareholder’s or owner’s possess any disabilities.
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31 October 2017

To whom it may concern

RE: INFINITY MEDIA NETWORKS (PTY) LTD
REG NO. 2001/003219/07 - VERIFICATION PROCESS

SERR Synergy (Pty) Ltd has been appointed by Infinity Media Networks (Pty)
Ltd (herein after referred to as the “measured entity”) to conduct consulting
and BEE Services in general to the measured entity and to facilitate a
verification process to determine the BEE compliance and BEE recognition
level in terms of the relevant Sector Charter and/or Codes applicable to the
measured entity.

Their Verification Certificate and Scorecard will be available on completion of
the verification process. It is anticipated that the verification process should be
completed within the next 8 (eight) weeks. The finalisation depends on the
availability of information and relevant documentation required by law to assess
the measured entity.

A Verification Certificate would be issued by an Accredited Verification Agent
as service provider on our panel of verification agencies. We make use of a
variety of SANAS verification professionals.

This confirmation is only valid for a period of 8 (eight) weeks.

Please do not hesitate to contact SERR Synergy (Pty) Ltd for any queries.

Regards,

GIDEON GERBER
DIRECTOR: SERR Synergy (Pty) Ltd
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3. Description of Service

The description of service that the Applicant intends on providing is Commercial Free to Air

Television Broadcasting Services.

The target population coverage will be national and within the borders of the Republic of
South Africa.
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4. Undertaking
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WARRANTY UNDERTAKING

|, Gary Naidoo, with identity number 6609015158084 have prepared and/or compiled, or
directly supervised those who have prepared all or parts of this application and/or

information constituting this application.

To the best of my knowledge, the application information contained herein, and any

attachment thereto, is accurate and not misleading.

| further understand that should any information included herein be found to be false or

misleading the entire application will be disqualified and the Applicant precluded from further

consideration within the application process.

Name: Gary Naidoo

Designation: Executive Direc

Authorised Signature:

Date:. 73 1 Novemsed 5.,

I certify that this declaration was signed and sworn before me at M\c\ n:leJ
on the_\") day of NQ\/ 2017, by the deponent who acknowledges that he:

i) knows and understands the contents thereof:
i) has no objection to taking the prescribed oath or affirmation: and

iii) considers this oath or affirmation to be truthful and binding on his conscience.

Commissioner of Oaths

Name: LILIAN SANGWEME
" Commissioner of Oaths

Address: il' HR Professional (HRP)
Member number; 10562

i ™ 52 Lechwe Street
Capacity: :ﬁgﬂpp Corporate Park South

seing e Old Pretoria Road, Midrand, 1685
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